
 32

 004.773.2 

. .
 “ ”, 

 WORLD WIDE WEB 
© . ., 2010 

WWW, 

.

: WWW, , , .

The paper deals with public actions as a means of Web content personification. The 
features of the use of special personifying inserts during such actions are considered as well as 
the possibility of applying Web badges for such purpose. 
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