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Abstract — The article is devoted to the investigation of the
linguistic means and devices of construing modern English
advertisement discourse. The qualitative analysis of such
devicesisalso given.
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[1l.BcTyn Ta akTyansHicTb poboTn

Bepbanbhi  3acobu MoOYyZOBH  aHTJIOMOBHOTO
PEKJIaMHOTO JTUCKYPCY € aKTyaJbHHM HalpsMOM Cy4acHHX
JIHTBICTUYHUX JOCIIIKEHD.

BuBueHHSs pekaMu JI03BOJISIE BU3HAYHTH ii CTATYC! 1 5K
YaCTHHY CHCTEMH CYCIUJIBHUX BIiJHOCHH, 1 SIK YaCTHHY
chucTeMHd  3aco0iB  MacoBoi  KOMyHikamii. Byayum
pe3yNbTaToM PO3BUTKY BCHOI'O CYCIIJIBCTBA B IIJIOMY,
pekiiaMa B TOH K€ 4Yac i cama BiJI3epKaIOE CTYIiHb
PO3BHUTKY IIHOI'0 CYCMiJbCTBA [1].

Posrnsigaroun peknamy sk OWH 13 BHAIB KOMYHIKaIli,
HAroJIOCUMO, 10 KOMYHIKAI[isl € HEB1I'€MHOIO YaCTHHOIO
YUCIEHHUX BH/IIB JIOJACHLKOI JiSUTBHOCTI. COIL{aILHOI,
TIOJNITUYHOI, EKOHOMIYHOi, HAyKOBOI, KYJIbTypHOI. AJie B
KOXHIH 3 1muxX chep BOHA Ma€e CBOI OCOOJNMBOCTI SIK Yy
CTBOPEHHI pEKJIaMHOro iMi/pKy, Tak 1 B peamizamii
PEKJIaMHOTO TUCKYPCY.

AXTyaJIbHICTh JIOCITI/DKEHHSI 3YMOBJIEHa HACTYITHUMH
(dakxTopamu:

peKaMHUI JTUCKYpC, SK OIMH 13 BHAIB MOBHOI
KOMYHIKaIlii Il¢ He TMOBHICTIO JOCIIKCHHH
HAYKOBIIIMH 1 ChOTOJIHI 3HAXOMUTHCS B IICHTPI YBaru
Cy4acHOTO MOBO3HaBCTBa;

cnenm(ika peamizaiii BepOaJbHUX TaKTUK B
Cy4acHOMY pEKJIaMHOMY TEeKCTi He Oyjia JDOCTaTHbO
BHCBITJICHAa B MOBO3HABYHX JIOCIIPKEHHSIX .

IV. MeTa, 3agadi Ta matepian gocnigkeHHs

Mera poOOTH MONSra€ y BHSBJICHHI JIHIBICTHYHHX
0COOJIMBOCTEH KOHCTPYIOBAaHHS aHIJIOMOBHOI'O DPEKJIaM-
HOT'O TEKCTY.

IlocTaBnena Mera KOHKPETU3YEThCA Y
HACTYITHUX OCHOBHUX 3a/1a4:

PO3TIISTHYTH peKiIaMy sIK 3aci0 BIUIMBY Ha ajpecaTta;
BUJIUJIUTH OCHOBHI MOBHI 3aCO0M KOHCTPYIOBAaHHS
PEKJIaMHOT'O TEKCTY;

BU3HAYUTU YaCTOTHICTh BUKOPHCTAHHS pPOATBHUX
3ac00iB B pEKIIaMHOMY JTUCKYPCi.

Marepian nocmimkenHs ckiaanaersest 3 200 npukiazis
aHIJIOMOBHUX PEKIaMHHMX IIOBIIOMJIEHb, B3ATHX 3
cyyacHuX JpykoBaHux 3MI  aHIVIOMOBHHX  KpaiH,
30kpeMa, BemmkoOpuranii ta CIIHA: 1. BAZAAR. —
USA, August 2007; 2. Cosmo girl. — Canada, August
2007; 3. Cosmopalitan. — April 2005; 4. Cosmopolitan. —

BUIJIAI

August 2006; 5. Daily Mail. — UK, October 2005; 6. Easy
Living. — UK, August 2005; 7. Easy Living. — UK,
September 2006; 8. InTouch. — USA, July 2007; 9.
Lucky. — USA, October 2005; 10. Prima. — UK, January
2006; 11. Prima. — UK, July 2005; 12. OStar. — Canada,
July 2007; 13. US. — Canada, July 2007; 14. VOGUE. —
USA, August 2007).

V. OCHOBHi pe3ynbTaTi

Posrnsigaroun  JHTBICTUYHHUNA — acHEKT  PEKIIaMHOI'O
JMUCKYPCY, MH BHIUIMJIN OCOOJMBOCTI Ta YaCTOTHICTB
BXKMBaHHS JIEKCHYHMX Ta CHHTaKCHYHHUX 3acoOiB.
[IpoananizyeMo ix OLIBIII AETAIBHO.

[Ilo6 BrMBaTH Ha ajpecaTa Ha €MOLIHHOMY piBHI B
pekiiamMi BHKOPHUCTOBYIOTH 3pYYHHH 1 €KOHOMIYHHHA
MOBHHI 3aci0 — Meradopy. SIK BHUIHO 3 HACTYITHHX
MPUKJIaaiB, MeTadopa KOMIIAKTHO ,ITOmae” JTYMKH, THM
caMuM TpUBabIIrOe MoKy (24 mpuKIam).

E.g. Looking into the heart of light.

E.g. No other blush looks more natural. Or comes in
such a clever package. New Mineral Sheers Blush (13; 7).

E.g. Your lexus dedler Persuing perfection (3; 12).

E.g. Cavin Klein. You are buying the way of life
(3; 27).

E.g. Pantene Pro-V. What ever curl wants (4; 6).

E.g. Mascara Lash XL. Give your lashes what they long
for (4; 33).

Haxka3oBwmii crocid, sk omaWH i3 3aco0iB BIUIMBY Ha
YHuTaya, BUKOPUCTOBYETHCS MPU 3BEPHEHHI 710 ayIUTOpii.
ImMmepaTtiB MiCTUTH B C00i 3apsa, npusuB g0 mil (22

TPUKIIATH).
E.g. We're assisted over 18000 satisfied customers
nationwide. Allow us to help you as wedl.

DoctorsSayY es.net (12; 25).

E.g. Soda Stream. Treat your tastebuds to some of the
17 great flavours from the world's favorite drinksmakers.
Sodalicious! Peoplejust loveit! So...tasteit! (7; 29).

E.g. Want beautiful, clear skin tomorrow? Call us
today (3; 88).

Jlyxe pO3MOBCIO/DKEHOI0 B pekiiaMi € rimepoona. Ile
HalKkpammii cnoci0 mepeKoHaHHs, SKHH BHUKOPHCTO-
BYEThCS B pEKJIAMHUX TeKcTax. SIK cTmmicTuuHa ¢irypa
SIBHOTO 1 HABMHUCHOTO IepeOUIBIICHHS rinmepOona
CIIY)KHUTh JJIsl  TIOCWJICHHS BUPA3HOCTI 1 MiJKPECIEHHS
ckaszanoro (12 npuknaau).

E.g. We're assisted over 18000 satisfied customers
nationwide. Allow us to help you as wedl.
DoctorsSayY es.net (12; 25).

E.g. Where do 30 million people in 62 countries go for
tasty summertime recipes? They visit sweetnlow.com.
Whwrever you go (13; 35).
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E.g. Don't you want me baby? CHUNKY CHIPS
AHOY everybody wants (3; 57).

JlocUTh TONIMPEHHM  MOBHUM 3aCO00M BHSBHJIHCH
emiteTu. Sk sickpaBuii 3aci6 yBUpa3HEHHs, BOHH CITYXaTh
JUTS. TOrO I[00 BHIUIUTH OCOOJMBOCTI PEKIaAMOBAHOTO
npoaykry (11 mpuknamis).

E.g. The Absolute vodka in an absolute world (13; 10).

E.g. Vey feminine and very exciting prefer CERISSA.
The new beautiful fragrance just created by Charles
Revon (3; 73).

E.g. Retireto the Irdland of eternal spring (7; 5).

Enidopa yrBOproeThcs Ha 0asi MOBTOPY OIHAKOBUX
OyKB, OJHAKOBHX YACTHH CJIOBa, OMHAKOBUX CIIB YH
CIIOBOCIIONYYeHbh B KiHII ~ pedyeHHs.  Emidopa
BUKOPHCTOBYETHCS Tak e d9acto sk 1 amadopa (10
TPUKIIATIB).

E.g. Funny when this time comes around, the kids want
to stay around (5;7).

E.g. A government of half the people, by half the
people, and for half the people (9; 25).

E.g. Looking for something to spice up your life? Kims
X-TRA Extra spicy (14; 53).

E.g. Don't you want me baby. Chunky Chips Ahoy.
Everybody wants (3; 57).

Garsberg Part of the game (7; 11).

PexiamonaBIli aKTHBHO BUKOPHUCTOBYIOTH Pi3HI BHIH
moBTOpiB. AHadopa y BCiX CBOIX pi3HOBHAAax (IIOBTOp
OJIHAKOBUX OYKB, OJIHAKOBHMX YACTHH CJIOBa HA IMOYATKY
pCUCHHSI) aKTUBHO BHKOPHCTOBYETHCS B PEKIAMHHX
3arofioBkax. [IpyduHa MpOr0 B TOMY, IIO TIEPIIi YaCTHHH
3arojioBKa 3amaM’ SITOBYIOTHCSI Kpalle, a BUKOPHCTAHHSI
aHaopu crpusie 1boMy nporiecy (9 npukIais).

E.g. Fee, F, Fo, F. We smdll blood in Washington
(4; 46).

E.g. Incredibly Swiss Incredibly Internationa (6; 61).

E.g. Reach the people who reach the nation (11; 3).

E.g. We spoil our passengers as much as we spoil our
aircraft (10; 6).

PeknaMHi ~ TekcTH ~ BUSBWINCH ~ OaraTuMu  Ha
NPUKMETHUKA ~ BHINOTO 1  HAWBHUIIOTO  CTYIEHIB
nopiBHsAHHA. [lelf MOBHUIA 3aci0 BUALIAE 00 €KT peKIaMu
3 psy fiomy nomibHux (9 npHUKIaIiB).

E.g. Myserious Aphrodisia. Perhaps the most aptly
named fragrance in theworld (9; 40).

E.g. Hottest, Newest, Latest. BAZAAR (1; 63).

E.g. Bring home a smile that can't be missed. Whiter
teeth in a 3 days, full results after 7 days.Crest
Whitestrips premium (8; 34).

E.g. El Gusto - the hottest coffee (2; 23).

Jyxe Yacto B pekiiaMi MH CIIOCTEPIraEMO SIBHIIC
MeToHimii. Ipu 3aMiHI OZHOrO CJIOBa iHIIUM HA OCHOBI
MOAIOHOCTI CTBOPIOETHCSI 00pas3, sSIKWil MpUBEPTAE yBary
nokytis (5 nmpuknamis).

E.g. Like it? Rye Vit help to wear (5; 26).

E.g. War againgt inches. Rye Vit wish you to win
(7; 12).

E.g. WOOY! What an ermine toque! (13; 53).

E.g. It keep mein Barley sugar all life (6; 25)

E.g. We need a couple of strong bodies for our team (9;
55).

IHOmi B peKIaMHUX TEKCTaX BHKOPHUCTOBYETHCS
rpajamisi — HaHW3YBaHHS OJHOPIJHUX CHHTAKCHYHHX
KOHCTpYKIii. 'panamis OyBae ABOX BHIIB. 3pocTaroya i
cnagaroya. Sk BHAHO 3 MPUKIAJIB, IS PEKIAMHHUX
TEKCTIB MPUTaMaHHa 3pocTaroya rpajaiis (2 mpukiaam).

E.g. There's only one Wolfgang Amadeus Mozart.
Only four immortal presidents. And only 90 rhodes
scholars ayear. But in any given week, nearly 28 million
quality in great quantity (6; 34).

Ane MM TakoX BUABWIM 1 TpHKIAA CHagarouol
rpajarii.

E.g. 400.000 spectators 800 matches 7.651 new
balls. And one timekeeper. ROLEX WIMBLEDON (7;
12).

CykymnHi JaHi CTATUCTHYHOTO aHaNi3y JIHTBICTUUHHX
3ac00iB, IO BUKOPHUCTOBYIOTHCS TPH peaizaiii BIUTUBY
Ha ajJpecaTa, MOXKHa ITPUBECTH Y BUTIIsIA Tadmumi 1.

TABJINIA 1

CVYKVIIHI JAHI CTATUCTUYHOI' O AHAJII3Y JITHTBICTUYHIX
3ACOBIB Y PEKIAMHOMY JUCKYPCI

MogHuit 3aci6 KIHLKICT.L
TPUKIIAIB

Meradopa 24
Haxasoswii crioci6 22
I'inep6ona 12
Enitetn 11
Enidopa 10
Amnadopa 9
Cryneni MTOPIBHSHHS 9
TIPUKMETHHKIB
MetoHiMis 5
I'panamis 3
Bcenoro: 105

BucHoBOK

Po3rmsinyTi mpukiagu cBig4aTh, IO NPU CTBOPEHHI
PEKJIaMHOT'O TEKCTY IIMPOKO BHUKOPHUCTOBYIOTHCSI MOBHI
3ac00M pIi3HMX PIBHIB, BOHU 3a0€3MEUYYyIOTh EMOIIiiHE
3a0apBiIeHHS] TEKCTY, THUM CaMUM NPHUBEPTAIOYU yBary

yuraya. OCKUIBKM — pekilamMa cTajla  HeBiJ EMHOIO
YACTUHOIO CYYacCHOI'O0  JKHMTTs, JIHTBICTUYHI 3aco0H y
PEKIAaMHOMY  JTUCKYpCi  MOTPEOYIOTh  MOAAJIBIIOTO

JIETABHOTO JTOCITi IPKEHHSI.

TeoperuuHe 3Ha4YCHHS POOOTH MOJATAE B TOMY, IO il
pe3yNnbTaTh JI03BOJSIFOTH TOTJIMOUTH PO3YMIHHS pPEK-
JIAMHOT'O JIMCKYPCY 3 OISOy Ha CTBOPEHHS €()eKTUBHOTO
PEKJIAMHOT'O TTOB1IOMIICHHSI.

[IpakTiuHe 3HaYeHHS POOOTH IOJSTaE B MOMIIUBOCTI
BUKOPHCTAaHHS PE3YJbTATiB HALIOrO JOCTIKEHHS NpHU
CTBOpPEHHI HOBHX PEKJIAMHUX IOBiZOMIIEHb, & TAKOX TPHU
HAIMCaHHI KYPCOBUX Ta JUIUIOMHUX POOIT B raiy3i Teopii
KOMYHIKaIIlii Ta psiTy JTIHTBICTHYHUX TACIIMILTIH.
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