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JTiogmunna bopatok
HauioHanbHWiA yHiBepcnTeT “JIbBiBCbKa NOMITEXHIKA”

A0 MNTAHHA CEMAHTUYHOI TA KOHOTATI/II_??HO'I' MOANDIKALLIT
IHTEPHALUIOHANIBHWX C/TIB Y AHITTIO-YKPAIHCbKNX AIJTOBUX
KOHTEKCTAX

© NMogmuna bopgaiok, 2002

Y cTaTTi po3rnAfalTbCsa CeMaHTUYHI, CTUMICTUYHI Ta nparmaTuyHi QyHKLUii
NpUMKMeTHMKa “aggressive” / “arpecMBHM” AK aTpuOYTMBHOIO efnemeHTa psgy
TEPMIHONOTIYHUX CNOBOCMOJIYYEHb Y  aHr/10-yKPAiHCbKNX AiNIoBUX KOHTEKCTax.
BcTaHoBneHO NneBHY CeMaHTUYHY HeafeKBaTHICTb iHTepHaLioHaNbHUX
npodpecioHaniamiB Ta MogmgiKaLito IX KOHOTAaTMBHOIO 3HAaYeHHSA MO BifHOLUEHHIO [0
€TMMOJIOTiYHOr0 3HAYEHHS cfioBa “aggressive”.

Semantic, stylistic and pragmatic functions of the adjective “aggressive” as an
attributive component of a number of terminological units in English-Ukrainian
business contexts have been under analysis. Some semantic inadequacy of international
business terms and modification of their connoting usage as compared to the
etymological meaning of the adjective “aggressive” have been determined.

IHTepHauioHaniaMy, TOBTO MOBHI OAMHMLUi, 3an03W4YeHi 3 OfHiel MOBWM  KiflbKOMa
reHeasoriyHo Pi3HNMM MOBaMW Yy OfHaKOBIi abo NOAiGHIN opdorpadiyHiin Ta HOHETUYHIl
CTPYKTYPi Ta 3 iJlEeHTUYHUM CEMAHTUYHUM 3HAYEHHSM, CTaHOBMATb 3HAYHY YaCTUHY NIEKCUKOHY
Pi3HNX MOB. OC06/MBa PONb HANEXMWTb IHTEPHALiOHAIbHUM IEKCUYHUM OAUHULAM Y MiXKMOBHI
KOMYHiKaLil, 30KpeMa 3a yMOB r/io6anisaLii cBiTOBOro CycnifibHOro Ta eKOHOMi4HOr0 PO3BUTKY.

3 TOYKM 30py CeMaHTMYHOT acuminauii Ta nepeknagy iHTepHauioHanisMm YMOBHO
noAinalTs Ha Tpu rpynu [5, u.ll, c. 143]:

1 cnpaBxXHi (ab0 MOBHI) iHTEpPHaLiOHaNi3MK, CEMaHTUYHI CTPYKTYpU SKUX TOTOXHI,
Hanp.: gas, atom, dentist etc.

2. YaCTKOBi iHTepHaLioHaniaMu, WO MaloTb TifIbKM YaCTUHY TOTOXHWMX 3Ha4yeHb, Hanp.:
control - KOHTPO/b Ta KePyBaHHS; construction - KOHCTPYKLUisa Ta 6yaiBHALTBO.

3. nceBAoiHTepHauioHanisMK, WO He MatoTb NoAibHMX 3HayeHb, Hamp.: scholar - BYeHWiA,
a He wkonap, familiar - 3HalioMuiA, a He haminbApHWIA.

IHTepHauioHanbHi  cnoBa BigirpaloTb 0CO6AMBY pofib Yy  (hOPMYBaHHI  Pi3HOXKaHPOBUX
TEPMIHOMOTiIYHNX cucTeM (MOMITUYHOI, EKOHOMIYHOI, COuianbHOT, HayKOBOI, TEXHOMOriYHO-
iHXXEeHepHOT, MUCTeLbKOI TOLLO).

Y xopi aHanizy 3 MeTOl Mepeknagy psgy amMepuKaHCbKUX cTaTTeil eKOHOMIYHOI Ta
KOMepLiiHOT TeMaTuku 6yno BCTaHOBMEHO rpyny CAiB NATMHCLKOrO MOXOMKEHHS, L0 AeLlo
BIfJPI3HAOTHLCA B @HINICbKMX Ta YKPAIHCbKUX KOHTEKCTax CBOEKD CEMAHTUYHOK CTPYKTYPOK Ta
nNparMaTUYyHO (YHKLiEHD MO BifHOWEHHIO A0 [Kepena 3amno3vyeHHs. Y [AaHHin  cTaTTi
npegMeTOM CEMAHTUYHOrO, CTUAICTUYHOIO Ta (PYHKLiOHa/IbHOrO aHanisy o0bpaHo MpPUKMETHUK
“arpecMBHMin” | “aggressive” AK  aTpUOBYTUBHWIA  €/IEMEHT  psgy  TepMiHOMOTIYHUX
CnoBoCcnonyYeHb. [xepenoMm aHanisy Oynu aHrniincbki, aHrno-yKpaiHCbKi, aHrno-pociiebki Ta
TNYMayHi YKpaiHCbKi CNOBHMKM €KOHOMIYHOro, KOMEPLINHOro Ta 3aranbHOro npodinto, a came:
The Oxford Dictionary for the Business World, 1993 [14], Oxford Dictionary of Business English
for Learners of English, 1994 [13], AHFN0-pYyCCKWiIA 3KOHOMUYeCKUIA cnoBapb, 1981 [2], AHrno -
PYCCKMA KOMMeEpYeCKWiA cnoBapb-cnpaBoyHMK, 1992 [2], English-Ukrainian Dictionary, 1996
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[11], CnoBHMK iHWOMOBHMX cniB, 2000 [7], HoBWUiA TAyMaYHWiA CNOBHUK YKpaiHCbKOT MoBK, 2001
[6], CnoBHUK cuHOHIMIB yKpaiHCcbKOT moBu, 2001 [8], CnoBapb pycckoro ssbika Oxxerosa, 1984
[9], EKOHOMiuHWIA cnoBHWK. BaHKiBCbka cnpaBa. ®OHAOBWIA PUHOK. AHIN0-YKPAIHCbKMWIA-
POCIACbKNIA eKOHOMIYHWUIA TEPMIHOMOTiYHNIA CNOBHUK,2000 [3], ®iHaHcoBMiA cnoBHMK, 1997 [10].

OfHumM i3 06’ekTiB aHanisy 6yna crtatta rpynu gocnigHukis  LLkonn  bBisHecy
apBapacbkoro yHisepcuTety “Euro Disney: First 100 Days” (“€Bpo AicHeli: 100 nepmx gHis”,
HanucaHa y 1992 p. [12]. Bu3Ha4albHUMKU HanpssMKaMu YCNiWHOrO (hYHKLiOHYBaHHA KOMMaHil
Walt Disney € “aggressive management”, “aggressive marketing” Ta “aggressive cross-training of
managers and supervisors”, HaBefjeHi Y HacTYNHWUX KOHTEKCTax:

“Nothing was left to chance at Disney theme parks. Standards of service, park design and
operating details, and human resourse policies and practices were integrated to ensure that the
Disney “play” would be flawlessly performed every day in and day out at each location. Known
for its aggressive management of operational details, Disney’s stated goal was to exceed its
customers expectations every day” [12, p.4].

“At the same time Disney aggressively cross-trained managers and supervisors to ensure
service quality. Prior to opening, 270 managers were cross-trained in the Disney methods at the
company’s other three theme parks. Also, another 200 managers were imported from the other
parks to work at Euro Disney” [12, p.12].

“Euro Disney was aggressively marketed by Disney as well as other firms. Disney
successfully encouraged dozens of articles on the complex in magazines throughout Europe. Prior
to the opening it sent a model of the Sleeping Beauty Castle around Europe to dramatically
publicize the park. An extensive Europe-wide ad campaign was launched to market the opening
celebration, which was broadcast live across Europe. In addition, Swiss food giant Nestle
sponsored extensive cross-promotions of Euro Disney at its own expense” [12, p.12].

AHanizoBaHi TEPMIHOMONIYHI CNOBOCMONYYEHHS “aggressive management” Ta “aggressive
marketing” € iHTepHaUioOHaIbHAMW NEKCUYHUMW OAMHULUAMMW | He CTaHOBASTb TPYAHOLLIB npu
CAPUAHATTI ANa axoBMX peuinieHTiB iHQopmaLii, B TOMY 4YmMChi i YKpaiHCbKMX. Bupasu-Kanbku
“arpecMBHWIN MEHEMKMEHT” Ta “arpecuBHUIA MapKETUHI” € OAUHMLAMUN NPOGECIHOIO XKaproHy y
ranysi 6i3Hecy Ta MeHeMKMeHTy. [lpu upoMmy cnig 6paty [0 yBaru MeBHY CeMaHTU4HY
HeafeKBaTHICTb LMX iHTepHaUioHafbHMX MpodecioHaniamiB Ta Mogudikalito iX KOHOTaTMBHOMO
3HayYeHHA Ta nparMaTtu4yHoOi (YHKUIT MO BIAHOLWEHHIO [0 ETUMOJSIONIYHOro 3HayeHHs CcfioBa
aggressio (nat.) - Hanag.

AHania CNoOBHUKOBOI CTaTTi MNPUKMETHMKA “arpecMBHW” B aHr10-yKpaiHCbKUX Ta
YKPaiHCbKUX CNOBHMKax CBiAYMTb MPO OAHOPIAHICTb OF0 CEMAHTWYHOT CTPYKTYpPWU Ta MOBHY
BIAMNOBIAHICTb NAaTUHCLKOMY [>Kepesny 3ano3vyeHHs. Hanpuknag, HoBuiA TAyMadHWiA CROBHUK
yKpaiHcbKoi moBw [6]:

1, 3pilicHIOBaTN METOAOM arpecii, HanagHULbKWIA, 3arapoHULbKINIA;

2. HacTynaibHWiA, BOPOXMWIA;

3. cneu, SKWiA XiMiYHO pYy/iHYE PEYOBUHY;

4, TepMm. ArpecuBHa Bofa, WO pyiHye, po3”igae kapboHaTHi ripcbki mopoan Ta GeToH
BHACNiA0K BMICTY AeSIKUX KUCMOT.

CNOBHMWK iHLWOMOBHUX cniB [7]:

1 3arapOHULbKWIA, HanafgHULbKWIA,

2. BOPOXWiA, BOMOBHUUMIA (Hanp. A TOH, A NoBefiHKa).

3. TexH., mef., Xim, SKUiA LWKigIMBO BMMBAE Ha WO-Hebyab.

DyHKLiOHaNbHWIA aHani3 HaBefeHWX YPUBKIB 3 “€Bpo [icHeto ...” CBiguMTb NpO MEBHY
CEMaHTWYHY HeafeKBaTHICTb MPUKMETHWKA “arpecuMBHWiA” N0  BifHOLIEHHO A0  ioro
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€TUMOSIOTIYHOTO 3HaueHHs. ArpecvBHWUI MeHeIXXMEHT Ta arpecBHUI MapKeTWUHT He nepeabayae
XKOAHOT arpecii y CBOIA AifNbHOCTI. HaTOMIiCTb BOHM 03Ha4alOTb aKTWBHI Ail, HaCTynanbHy
cTpaTerito  Ana ontuMmisauil  (yHKUioHyBaHHA KomnaHii (“dramatic publicity”, successful
encouragement, extensive self-promotion). TakiA cemaHTUUi € CNiB3BYYHWM NIEKCUKO-
cemaHTuUYHuin BapiaHT “forceful, self-assertive” (HamopucTwii, HamonernuBWiA), HaBeAEHW Yy
Oxford Dictionary of Business English for Learners of English, MpoBigHi axisui IHCTUTYTY
EeKOHOMIKM Ta MeHeMpKMeHTY HauioHanbHOro yHiBepcuTeTy  “JIbBiBCbKa  MOAITEXHiKA”
MPOMOHYIOTb “aKTUBHUI MeHeMKMeHT” Ta “HacTynanbHU MapKeTUHr” fK TepMiHOMOTIYHI
BiANOBIHUKMN.

Y po3gini “AHrno-yKpaiHCbKWin-poCiCbKUIA E€KOHOMIYHWIA TEePMIHOMOTIYHNIA  CNOBHUK”
EKoHOMIYHOro cnoBHMKa. baHkKiBCbKa cripaBa. PoHAOBUI PUHOK [3] MICTATLCA HACTYMNHI TEPMiHK
3 KOMINOHEHTOM “aggressive”:

Aggressive bank management - arpecusHe 6aHKiBCbKe yNpasiHHA

Aggressive dividend policy - arpecmBHa gnBigeHTHA NONITUKA

Aggressive financial poiicy - arpecusHa hiHaHCcOBa NoniTMKa

Aggressive investment poiicy - arpecvBHa iHBeCTULiiHA NONITUKaA

Aggressive portfolio - arpecvsHuin noptdonio.

Y ®iHaHcoBOMY cnoBHMKY [10] nogaHO TAymayeHHs MOHATTA “nanepwn LiHHI arpecuBHi”
AK  “UiHHI nanepu, Kypc SKWX 3rigHO 3 O4YiKyBaHOK KOH”HOKTYpPOK (POHLOBOIO PUHKY,
MPOrHo3amm, MOXe 3HaYyHO NigBuLLyBaTUCA. Taki LiHHI nanepy 3BMYaiHO KyMyTb Y PO3paxyHKy
Ha OTPUMaHHSA BENUKOro nNpubyTKy, ase IX KyniBas CynpoBOMKYETLCA 3HAYHUM PU3UKOM”.

MigBoasun MigCyMOK MpPOBEAEHOro [AOCAIMKEHHS, Chif ’~ 3a3HauuTh, L0 CemMaHTUYHe
3HAYeHHs CNnosa Mif BNANBOM NIHIBICTUYHMX Ta EKCTPANiHIBICTUYHMX YMHHWKIB MOXE 3a3HaBaTu
MeBHOT CeMaHTM4YHOI Mogudikauii. MpuTamaHHa CNOBY “arpecuMBHUIA” HeraTMBHa KOHOTaLis
3HA4YHO NOCNabnteTbCA abo BTPAUAETbCA Y KOHTEKCTaxX AisI0BOI MOBW. AK OAMHMLI NPOdeciiiHOro
NeKCUKOHY “aggressive management” Ta “aggressive marketing” 36epiratoTb NaTUHCbKY
TpaHcniTepayilo - “arpecuMBHWii MEHe[KMEHT” Ta “arpecMBHUA MapKEeTUHT” ; AK OfUHMUI
KOMYHIKaTUBHOIO MpoLecy, po3paxoBaHOro Ha 6ifbll LWMPOKi KOMa pPeyunieHTiB Ta KOPUCTYBaYiB
iHbopmauiii, “aggressive management” Ta “aggressive marketing” TpaHCopMytOTbCS, BigNoOBiAHO,
y “aKTMBHWIA MeHe[KMEHT” Ta “HacTynanbHWin MapkeTuHr”. T[loganblle AOCAIAKEHHS
(DYHKLiOHYBaHHA iHTepHaLioHa/IbHUX TEPMiHIB NATUHCLKOr0 MOXOMKEHHS B aHrNiACbKUX Ta
YKpaiHCbKMX 6i3HEC KOHTEKCTax, X KOHTPACTUBHO-MOPIBHAMbHUIA aHani3 CTaHOBAATb 3HAYHWI

iHTepec y nepeknagaubKiini npakTui.
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