4. Mobinvnuu ceim. Ha nanmii yac monan 60% xopucTyBadiB 3aiHCHIOIOTH HOIIYK B [HTepHETI 3a
JIOTIOMOT'0I0 MOOUTFHHUX MPUCTPOIB: MOYNHAIOYN 3 BUKOPHCTAHHS COI[IAIbHUX Mejlia i 3aKiHIyIOUd OH-JIaiH
MOKYIKaM#, OaHKIBCBKHMH TOcyraMu. Bee Ounblie 1 Oiiblile KOPUCTYBaYiB JOBIPSIOTH CBOIM MOOUTBHUM
raJpkeraMm, a KUTBKICTh 0Ci0, SIKi BUKOPHCTOBYIOTH CTaI[iOHApHI MEPCOHANBbHI KOMI IOTEPU — CTPIMKO
3HIKYEThCA. STk pesynaprar, Google mabmmkaeTbess 10 BrpoBamkeHHs cBoro Mobile-First Index, sxwmii
OyJie BUIIC OILIIHIOBATH CaiTH, aJanToBaHI 1O MOOUIBHUX MPUCTPoiB. OCHOBHA MeTa — CIIOHYKaTH JI0
CTBOpPEHHSI CaTIB, sIKi OyyTh IIBUAKO 1 TOYHO BiJIOOpaKaTHCh HA PI3HUX THUIaX MOOUTLHUX TIPUCTPOIB.

6.Pay per click. bararo ¢axiBiiiB 3 MapKeTHHTY 3aJal0TbCSA MUTAHHAM, MO cTaHeThes 3 PPC,
0cO0JIMBO 3 OTJIAAY Ha Te, 1m0 Google 36inbInye BUTpaTH, MOPIBHIHO 3 PEKIAMOIO B COIIATBHIX MepexkKax.
[TnaTHUIT MONIYK MPOMOBXKYE BifirpaBaTH BaxuBy poib B digital-mapkerunry. Tomy BapTo 3BEpHYTH
oco0IMBY yBary Ha Te, mo0 Bci PPC-kamnanii Oynu ehekTHBHO HalliieHi Ha MOOUTFHIX KOPHCTYBaYiB, 10
JI03BOJTUTH MAKCUMI3yBaTH PE3YJIbTATH 1 30UTBIIUTH PEHTA0CTbHICTh IHBECTHIIIH.

6. Google Shopping. ITokynku uepe3 Google nificHO MOYMHAIOTH MOMIHYBAaTH 1 IeH TpPEH[
MPOIOBKUTE 3MiltHIOBaTH CBOI mosmiii y 2018 porti. OcHoBHa mepeBara Google Shopping B Tomy, 1o
HaBITh JIPiOHI MPOAABIII MOXYTh KOHKYPYBATH 3 BEIMKUMU pUTECHIEpaMH 3a iJIGHTHYHI ITOIIYKOBI 3aMUTH i
CYIyTHI TOBapH.

OTke, X0ua KpEaTHBHICTh Ta 3HAHHS TOHKOIIIB MOOYIOBH OpEHy HE BTPA4alOTh aKTyallbHOCTI B
HOBili TUQPOBIA peanbHOCTI, MAPKETHHT BCE OUIBIIOI MIpPOI0 CTae€ HAYKOIO, IO MOTpe0ye HaBUYOK
po0oTH 3 HaHKMHU. Y Yac, KOJIU TOCTIHHO 3’ IBNIsOThCs HOBI digital-kananu i iHCTpyMEHTH, MapKETHHIOBA
JUSTBHICTE MYCHTH MPOXOJWTH BCE KOPOTIN iTepamiiHi HHKIW, 00 IHaKIIe KOMITaHii He 3MOXKYTh
aIarTyBaTHCS 10 CTPIMKUX 3MiH Y 30BHIIIHEOMY CEpPEIOBHIIIL.

Ane 3apa3 QipMu He BITHOCATH BHIIE3a3HAYCHI BMIHHS JIO KaTeropii mepioyeproBux, a JIyxe
4acTo B3araji He PO3IJIAAaloTh JaHi BUAM MApPKETHHIOBOI JISUIBHOCTI K CBOI HalBaXkIuBimi Oi3Hec-
npioputerd. 11]00 3amOBHUTH MPOTraJIMHU B HABUYKAX I[LOI'0 THUITY, HE JOCTaTHBO 3aJy4aTH BiIIOBIIHUX
(axiBIiB Ta Yac BiJ 4acy peayli3oByBaTH MOTPIOHI HABYAJbHI MPOrpaMu. Y OUIBIIOCTI BUITAIKIB KOMITaHIl
MyCSTh TpaHc(HOpMYBaTH MAapKETHHTOBY (QYHKIIIO Ta 3pOOMTH PO3BUTOK HU(MPOBUX CIPOMONKHOCTEH
OHHMM i3 CBOIX OCHOBHMX IIPIOPUTETIB, IO MOTPedye pecTpyKTypH3amii mimoi opramisarmii [2]. Tomy
MEHEJDKepH 3MYIICHI HaJaBaTH HEOOXiTHI pecypcH, MiATPUMYBATH HOBI IHIIIaTHBH Ta 3aJydyaTH
iHBECTHINI y CTBOpEHHs IUTATGOpM, IO IO3BONIAIOTH CKOpucTathucs 3 mepeBar digital-texmosoriii.

1. Hugpposuii mapkemunz: wozo bpakye komnawiam. [ Enexmponnuii pecypc] — Peowcum docmyny:
http: //wmw. management.com.ua/tend/tend739.htmi

2. The Talent Revolution in Digital Marketing. [Erexkmponnuii pecypc]l— Peowcum oocmyny:
https://mwww.beg.convpubli cati ons/2015/mar keti ng-technol ogy-or gani zati on-tal ent-revol ution-in-
digital-marketing.aspx
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QUALITY OF LOGISTICS: RESEARCH OF 3PL MARKET IN UKRAINE
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The domestic market of logistics services is dynamic due to the emergence of new enterprises
trying to maintain their competitiveness, satisfying customers with a high level of quality of their services.
However, in difficult market conditions for enterprises, the modern consumer is becoming more

demanding in terms of quality of the received services; accordingly, the role of logistics as an instrument
of achieving the goalsis growing.
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The purpose of the research is to identify the overal level of the quality of logistics among enterprises
that position themselves as logistic providers in Ukraine to define practical methods of assessing the quality of
logistics services; to determine the importance of professional competenciesin logigtics.

The subject of the research is the segment considered to be a standard of the logistics industry —
contract logistics, which is represented by logistics providers 3PL. 27 companies, that have declared themselves
(though according to experts, there are more) on the website logist.fm, compete in this segment. Mostly, these
are international companies with well-known globa brands that brought their logistics practice to Ukraine
Their logistics practice corresponds to world standards and is confirmed by appropriate certificates of quality of
sarvices. Ukrainian business is represented in this segment dlightly. To maintain competitiveness quality
cetification is considered a prerequisite and perspective. In two weeks there have been done 20 phone
interviews with representatives of logistics companies fromthislist, 7 online questionnaires have been analyzed
and 11 methods of assessing the quality of service were studied through desk study.

One of the questions in online questionnaire was about availability of the implemented quality
management system and most of the participants have been answered, that they have aready 1SO-
Certification or they plan to get it. Also respondents think, that certification is a necessary condition of
cooperation with international partners, it has a positive impact on the image and reputation of the
company and gives advantages in tenders.

As the research results show, the companies typically measure the quality of logistics services
bypassing such assessment methods as: SERVQUAL, CIT, CIS, Silent Shopper, and expert evaluation —
which are popular with the leading logistics operators in well developed logistics markets (in Germany,
France, Italy, Great Britain). Method of analyzing complaints is the most favored one. Also respondents
have constantly feedback from their clients on the level of services offered by the company.

The absolute indicator of the quality of logistics services, which gives an objective assessment, is
measured by 86% of respondents. This indicator is the highest compared to other segments of the
Ukrainian logistics market and testify that logistics operators provide quality services in accordance with
the requirements of consumers.

The quality of logistics services depends on the competence in logistics. This was recognized by
86% of respondents. However, the percentage of managers who have specialized education or training is
not too large. Given that logistics companies have neither Logistics Department or logistics specialist, they
invite professionals without appropriate education, since the position determines the requirements for the
candidate rather than the peculiarities of the industry in which they operate. As a result, managers of
different levels need to develop professional competencies particularly in logistics.

The research results reflect the overall level of logistics quality only in one of the segments of the
Ukrainian logistics market, the most dynamic and progressive one. Obtaining a general picture of the
quality of logistics in Ukraine will determine the prospect for further research.
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OBSZARY SPOLECZNEJ ODPOWIEDZIALNOSCI PRZEDSIEBIORSTW W POL SCE
© Czubafa A, 2018
Wyniki badan licznych organizacji wskazuja, ze coraz wigcej przedsigbiorstw w Polsce stara si¢
prowadzi¢ swoja dziatalnos¢ w sposob odpowiedzialny, uwzgledniajac jg wplyw na interesariuszy,
otoczenie spoteczne i srodowisko naturalne. Obok firm, ktore traktuja CSR jako instrument promocji i

narzedzie budowania wizerunku rosnie liczba przedsicbiorstw, ktére rozwiazywanie problemow
etycznych, spotecznych i $rodowiskowych wpisuja w strategii rozwoju.
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