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The vocabulary of untranslated English terms for Ukrainian
version of Facebook Ad Manager was compiled. The ways of
their trandation into Ukrainian language were analyzed. The
issue of Russian barbarisms in Ukrainian terminology was
raised.
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[. Introduction

Online socia networks have changed the way people
communicate radically. They affected the way the
businesses are conducted. Undoubtedly, marketing is
an integral part of any business. In the respect of social
networks we can use the notion dectronic marketing or
e-marketing. In the process of my extracurricular
activity |1 have challenged some significant problems
considering the most popular social network Facebook
usage. | have faced the problem of partia absence of
Ukrainian equivalent of English verson of the
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abovementioned social network. Talking more
precisely it has been the absence of considerable part
of terms in the Facebook Ad Manager Service [1]
which have not still been trandated.

The reason why the social networks were chosen as the
object of the research is given below. According to
UniversalMcCann media group the Ukrainians were the
top five among the most active social networks users in
2011. As of 2011 the percentage of Ukrainians who use
social networks reached 81%. According to data of the
same research, the number of Ukrainians who use
Facebook social network was circa 1,43 million then.

The more recent research which was conducted by
Google in 2016 released its results. The purposes of
browsing the Internet with the smart phones by the
Ukrainians had been explored by TNS Infratest. The
percentage of social networks usage was up to 45%.

That is why the issue of social network trandation is
worth attention.
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II. Research problem

The Ukrainian dectronic marketing professonas may
face some problems in the process of their professiona
adtivity in socid networks. It concerns the dectronic
marketing terminology of Facebook socid network (in
Facebook Ad Manager Sarvice). There is the high
percentage of terms and their definitions that have nat been
trandated into Ukrainian language yet. In comparison to
Ukrainian verson of Facebook Ad Manager al terms are
trandated into Russan in the Russian verson. The precise
figures in the course paper research part further in the paper
aregiven aswdl.

The effect is that due to the lack of the Ukrainian
equivaents of English terms they are tranditerated or even
replaced with the Russan ones. Therefore it results in
overabundance of barbarismsin Ukrainian version. It causes
dow madtering of the abovementioned service by the
professionals who do nat have good command of the English
language. It isan obstadle in the path of Ukrainian dectronic
marketing devel opment.

lll.  Objectives of the study

1. To check the Ukrainian verson glossary titles of
Facebook Ad Manager Service for Ukrainian trandation.

2. Tomakeup alist of English termswhich have not been
trandated into Ukrainian to be trand ated into Ukrainian.

3. To compare the amount of terms in Ukrainian and
Russan versons of the abovementioned glossary which
have not been trandated yet.

4. Tocompiletheaternativelist of trandated terms of the
abovementioned glossary.

5. To define the ways of trandation for the trandaed
terms and figure out their percentagerdio.

IV. Research methodology

In the process of research the hypothetico-deductive
method was employed.

The factual information was gathered from the glossary of
eectronic marketing terms of Facebook. Specifically, there
were 154 terms of Ukrainian verson of Facebook Ad
Manager Service The data was summarized with the hdp of
inductive approach. Besdes, Google Sheets and MS Excd
2010 were used as the methods of datigtical analysis of the
results.

V. Analysis and interpretation

In the process of the research it was found that 79 out of
154 terms of Ukrainian verson of Facebook are trandated
(51,3%) and 75 terms (48,7%) have not been trandated into
Ukrainian yet.

The research was aso done into the Russan version of
Facebook Ad Manager Service. It was discovered that 100%
of termsaretrandaed into Russian.

It meansthat thereisalack of opportunities for Ukrainian
e-marketing to operate quickly due to the presence of alarge
amount of terms that have not been trandated into Ukrainian
yet. It causes the congderable demand on the trandation into
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a language that is familiar to Ukrainian users. Thus the
officia language of the former Soviet Union is predominant.
That iswhy they tend to use termsin Russian version what is
suggested automatically in the options for trandation on
Facebook Ad Manager.

Considering all the above mentioned it can be concluded
that there is a real issue of language choice of Ukrainian
marketing professionals in the process of ther professona
activity. Which one will they choose? The Ukrainian or the
Russian language? It is obvious that it is easier to look up
Russan term than ‘googl€ the Ukrainian equivalent of an
English term.

Only 51.3% of terms are trandated into Ukrainian in
Facebook Ad Manager Service comparing to the presence of
100% of trandated termsin Russian version.

Hence, the suggested ligt of trandated terms for Ukrainian
verson of Facebook Ad Manager Service is essentia for
implementation. It can enable the quick operation in the
svice

By the May, 2017 the Ukrainian verson trandation of
Facebook Ad Manager Service needs alot of improvement.

The opportunity to accessthe trandated service will enable
maegtering the origind Ukrainian terms by the future
generations but not the barbarisms what happens now.

The way of trandation was analyzed in the process of
Ukrainian trandation. 55 terms were analyzed. The
classification of Petrenko was used for that purpose[2: 25].

The descriptive way of trandation was employed for 32
out of them, rough trandation — 13, caquing — 10,
tranditeration — 0. The avoidance of tranditeration was
made on purposein order to preserve the Ukrainian language
identity.

To sum up, the research may be beneficid for the
representatives of Warsaw Facebook Department which is
reponsible for Savic languages versions of Facebook
services. The suggested trandated version can be used for the
Ukrainian trandation of other social networks such as
Twitter, Instagram, Linkedin, LiveJournal, etc.

Ancther essentid point is that the suggested Ukrainian
verson of the glossary can be avalable on Ukrainian
webgtes that concerns Ukrainian eectronic marketing as
well as other websites that deal with Ukrainian terminology.
The latter are, for example, linguigic porta Movainfo or
Ukrainian Lingua-Information Fund, NAS of Ukraine
(Vkpaiucekuit  moBHO-iH(opMariiiiauit  ¢donng  HAH
VYkpainu).

Conclusion

Ukrainian dectronic marketing professonals face serious
problemsin the process of their professional activity in socia
networks. It concerns the dectronic marketing terminology
of Facebook social network (in Facebook Ad Manager
Service). There is the high percentage of terms and their
definitions that have not been trandated into Ukrainian
language yet. In comparison to Ukrainian version of
Facebook Ad Manager al terms are trandated into
Russian in the Russian version.

The effect is that due to the lack of the Ukrainian
equivalents of English terms the English terms are
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tranditerated or even replaced with the Russian ones.
Therefore it results in overabundance of barbarisms in
Ukrainian version. It causes dow mastering of the
abovementioned service by the professionals who do not
have good command of the English language. It is an
obstacle in the path of Ukrainian eectronic marketing
development.
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VIIIL. JUCKYPCOJIOI'TA

OnoBixHMH IMCKYPC TEKCTOBOI €MOXH AHTJIiHCHbKOMOBHOIO
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The article examines the validity of narrative discourse
of textual era of the English modernism and key issues
associated with this phenomenon. Particular attention is
paid to the conceptually important components of
narrative discourse of the textual era.

Kiro4oBi cjoBa — OMOBITHUN TUCKYPC, AUCKYpPCHA
30Ha Hapatopa, JUCKYypCHa 30Ha nepcoHaxa,
aHITINCHbKOMOBHUI ~ XYJOXKHIH JMCKYpC MOJEpHI3MY,
TEKCTOBHH “ITOPTPET” EMOXH.

Huni MoOBO3HaBYI JOCHIIKEHHS 30CEpE/DKEHI Ha
MDKIUCHUIUTIHAPDHOMY BHBUYEHHI CTPYKTYpH, CHCTEMH
MOBHU Ta Ii€BOCTI il KOMIIOHEHTIB y COLIOJUCKYPCHOMY
IIPOCTOPi €THO- a00 CYOKYIbTYpH. Y TaKHid CIOCiO BOHU
¢dbopMyloTh 00 €qHYBaJIbHY €NHICTH KOTHITMBHOI ¥
KOMYHIKaTUBHOI (yHKHi# MoOBU. A crynii QyHKIiOHY-
BaHHS OIIOBITHOTO JHUCKYpCY B TEKCTOBY €MOXY
aHITIHCHKOMOBHOTO MOJIEpHI3MY CHCTEMHO HaIllJIeHI Ha
PO3B’ 130K MPOOJIEM aBTOPCHKOTO EKCIIEPUMEHTATOPCTBA
y PpI3HOPITHOMY JIITEPaTypHO-XYIOKHHOMY MacHBi. I
HaBITh NONpH Oe3yraBHUM iHTEpec 10 GopM Ta crocobiB
TeKCTOBOro KomyHikyBaHHs [M.B. Apxumosa 2009; L.A.
Bexta 1998, 2013; 1.C. XXummua 2015; O.C. Komapos
2010; C.B. Kysmuemosa 2007; H.B. Makcumosa 2005;
AM. Tpenauko 2004; 1.0. Illunosa 2016; Per Krogh
Hansen, Stefan versen, Henrik Skov Nielsen, Rolf Reitan
2011; D.Tannen 2007], Hamami BiACYTHE IXHE €IUHE
po3yMiHHsI, a (GopmMHu MOBIIEHHS Y (OpMaTi TUCKYPCHUX
30H HapaTopa Ta NepcoHaxiB y ¢ijmornoriuniii Haymi,
MOTPEOYIOTh CHCTEMHOI'O THUITOJIOTIYHOTO OITUCY iXHBOTO
BUSIBY B Pi3HHX MOBax.

3anenan peanismy Ha moposi XIX-XX cr. mpoknas
LUISIX PO3BUTKY MOJAEPHICTCHKUX TeYil, sKi HpeTeHmy-
BaJM Ha XyJAOXKHE BTUIEHHS HOBOI enoxu. IlosBy
MOJIEPHI3MY SIK XYIOXXHBOTO CBITOBIAYYTTS BOA4aemo y
HOBiH  (QimocodcpKiii cucremi KoopauHAT, y SIKid

ONMHUIIACH JIoAMHA Ha movyatky XX cr. Omnwme
KyJIbTypHOI mapamurmMu XX CT. HaOyB XaoTHYHOTO
Bi3epYHKY 3 O3HAKOIO XPOHOJOTIYHOI aCHUCTEMHOCTI 3a
BIJICYTHOCTI ~ KOHKpeTHO-icropuyHoi ~ mogmenmi.  Ilio
MapagurMy Ha3BaHO @eaHeapOHd, MAIOYM Ha yBa3i Iij
aBaHrapZioM He 3MICTOBE IOHSTTS — INepeOyBaHHS Ha
nepeTHbOMY TUIaHI a00 KOHKPETHHUH Mepiosl Y MUCTEITBI,
a CTaH CBIJJOMOCTI — II€BHE IOEIHAHHS KYJIbTYPHHX
IHTEHIIIH, BJIACTUBUX /I XYAOXKHIX HampsmiB XX CT.
[11: 332]. MipkyBaHHs TpO aBaHTApAHY XYIOKHIO
napajurMy, CIOHYKAalOTh JI0 PO3YMIHHA  CTYIEHS
yMOBHOCTI 11 (yHKIiOHYBaHHs. BaromuM o3HaueHHSIM
aBaHrapAu3My € TparHeHHs IMO30YTUCS OIHO3HAYHHX
cxem [P.Béackstrom, B. Hjartarson 2014; S. Majumdar
2013; T.Tate 1998; JP. Wexler 1997]. VTtim, me x
O3Ha4YeHHS PO3IIIAAEMO SIK CKIJIQJIHUK €JMHOI KYJIbTYPHOI
aBaHrapHOI napaaurmMu XX CT., CTaJif0 PO3BUTKY LILOTO
SBHIIA, OAWH 13 CTaHIB MOJENIOBAaHHSA KYJIBTYPHO-
ICTOPUYHHUX KOMYHIKAQTHBHHX INPAKTUK TEKCTOBOI EIMOXH
XX cr.

SIKII0 BHOKPEMUTH KYJIBTYPHO-ICTOPUYHHIA KOHTEKCT,
MOXKHa 30arHyTH TOHSTTS MeKCMo6d enoxd, SKe Jae
sMmory, Ha nyMky [.T. KacaBiHa, MPOCTEXUTH iCTOPUKO-
KyJAbTYpHI 3MIHM 3HAauYeHb CJIB, [0 BHU3HAYAIH IyX
icTopuuHOi emoxu. TekcroBa ernoxa — «iCTOPUYHO-
CBOEpPIAHUI TUIT MOBHOI KyIbTypr» [8: 309-330]. KoxxHii
3 HOAX BJIACTUBMU COIQJBHUN THIT IHTENEKTYaJIbHOI'O
TBOPUOTO IHAMBIAYYMYy. Y TEKCTOBY €IOXy MOBa,
nepeayciM, IocTae sk 3aci0 mi3HaHHS cBiTy. B emnoxy
MOJIEPHI3MY CIIOCTEPIra€éMo TMOIIYKH pPEANTBHOCTI, sKa
crosuta O 32 yMOBHUMH 3HAKaMH 1 CHCTEMaMU KYJIbTYpH.

O0’ekToM aHaji3y cTarTi € MOBHO-EKCIEpPHMEH-
TalbHA XapaKTEPUCTUKA AaHTJIHCHKOMOBHOIO XYJIOXK-
HBOTO JUCKYPCY MOJAEPHI3MY — JIITEpaTypHOTO HaIpsMY,
SIK HaWsICKPaBIIOr0 BUSIBY MOBHOXYIO)KHIX 1HHOBAaIlil 3
dopmoro i 3microm y XX cromitti [2; 24]. Jocaiaauibka
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