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The problems of brand extension in changing product line are investigated. The 
advantages and disadvantages of this strategy are given. 
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This article looks industrial factory across introduction of logistic to mana-
gement, place and role of logistic expenditures in mechanism of forming prices. The 
search of economic compromises is realized between interests of all structures units of 
factory. The causes what help to increasing of logistic expenditures and create barriers 
in applying of logistic conception are defined. 
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