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OCHOBHI ITIPUHIIATIA TA CBITOBHI JOCBIJI BITIPOBAJI)KEHHSA
KOHIENLII COUIAJIBHO BIIIOBIJAJBHOI'O TYPU3MY
Hayionanvnuu ynisepcumem “Jlvgiecoxa nonimexuixa”, eyn C. banoepu, 12, 79006 ,
JIveis, Ykpaina, thozhuk(@gmail.com

Y CBITi CHOTO/THI AKTHBHO MOMYJSIPU3YETHCA 1 BIIPOBAKYETHCS B )KUTTS KOHLIEMIIIS COIIaIbHO
BiZMOBiAadbHOrO Typu3My. Cepell OCHOBHUX HMPUHIIMINB, 10 (OPMYIOTH MOHATTS «COILIaJIbHO BiJIO-
BiJJAIbHUN TypU3M», € MiHIMi3allisi HETaTUBHUX €KOHOMIYHHMX, CKOJIOTIYHMX 1 COLIaJbHUX HACIIiIKIB
PO3BUTKY TYypHU3My; T€HEpYBaHHS OUIBII BHCOKMX E€KOHOMIYHHX BHTOX JUISI MICIIEBOTO HACEIICHHS;
30ifiCHEHHsI TIO3UTHBHOTO BHECKY B 30€peKEHHS PI3HOMAaHITHOCTI MPUPOIHOI 1 KYJABTYPHOI CHaIIIH-
HU; TIMOIIE PO3YMiHHS MUTaHb MiCIIEBOT KYJIBTYpH, COLIANBHUX 1 €KOJOTIYHHUX ACTIEKTIB TOLIO.

Konmeniist comiaibHO BiIMOBIAATBHOTO TYPH3MY BIPOBAKYETHCSA Ha PiBHI MIKHApPOIHUX Op-
ranizamiii (Hanpukian, BeecBitHs TypuctryuHa oprasnizamis (BTO) tomio), nep:xaBHUX 1 TpOMaaChKAX
opranizarii, IpOBIJHUX TYPUCTHUYHHX MIANPHEMCTB 1 acoliamiii, 3BU4aiHIX TypHCTiB. Ha xoxHOMY 3
piBHIB iCHYIOTH TMEBHI MeXaHI3MHU peaii3allii KOHIEMIil BiAmoBigansHOor0 TypusMy. Hanpuknazn, Ha
MibxHapoxHoMy piBHI y 2004 pomi Oyna BcTaHOBIEHa criemianbHa npemis Virgin Holidays Responsible
Tourism Awards, sixka miarpumye BignosigansHuii Typu3Mm y BcboMy cBiti. ¥ 2011 poui mi€i mpecTu-
JKHOIO MDKHApOJHOIO MpeMi€eto B HoMiHamii «Kpammidi TypuCTHUHMIA HAaNpPsSMOK» HAropoJKeHe HOp-
BexchKke MicTo Propyc. [lounnaroun 3 2006 p. B pamxax WTM (BcecitHboi Typuctndanoi Bucrapku
B Jlonponi) mizg erizoto BTO npoBoauThest aeHsb (9 nuctonana), mpucBsdeHuid BignosigansHOMY Ty-
pHU3My.

[IpiopureTHUME chepaMu TisTTHHOCTI 3 PO3BUTKY COMIAbHO BiAMOBITAIEHOTO TYPU3MY TYPHC-
TUYHUX KOMIIAHIH MOBUHHI cTaTH 30€pEXEHHS 1 BiTHOBJICHHSI HABKOJHUIIHBOI'O CEPEJOBHUINA: 3BEACHHS
BiZIXOJIIB 1O MiHIMYMY; 3aJTy4eHHs [IEPCOHANY, KII€HTIB 1 IPOMaJCHKOCTI 10 BUPIIICHHS €KOJOTTYHHX
MUTaHb.

KOSTYUCHKO V. (UKRAINE, LVIV)
BASIC PRINCIPLES AND WORLD EXPERIENCE OF INTRODUCTION OF CON-
CEPTION SOCIALLY RESPONSIBLE TOURISM
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In a world today actively will be popularized and conception is inculcated in life socially re-
sponsible tourism. Among basic principles, that organize concept «socially responsible tourismy, there
is minimization of negative economic, ecological and social consequences of development of tourism;
generation of more high economic advantages for the local population; realization of positive payment
in saving of variety of natural and cultural legacy; more deep understanding of questions of local cul-
ture, social and ecological aspects and etc.

Conception socially responsible tourism is inculcated at the level of international organizations
(for example, Worldwide tourist organization (WTO) and etc.), state and public to organization, lead-
ing tourist enterprises and associations, common tourists. On each of levels are existed certain mecha-
nisms of realization of conception of responsible tourism. For example, at an international level was
set the special premium “Virgin Holidays Responsible Tourism Awards” in 2004, which supports Re-
sponsible tourism in a whole world. In 2011 by this prestige and international premium was rewarded
Norwegian city Roros in the nomination the «Best tourist direction». Beginning with 2006 within the
framework of WTM (World Tourist Exhibition in London) under an aegis WTO the day (on Novem-
ber, 9) devoted to Responsible tourism is conducted.

The saving and renewal of environment should become the priority spheres of activity of devel-
opment socially of responsible tourism of tourist companies; decrease of wastes to the minimum; at-
traction the staff, clients and public to the decision of ecological questions.
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