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H.B.YOPHEHBKA (YKPAIHA, JIbBIB)

CIHEIU®IYHI PUCH EKOTYPUCTUYHOI'O NIPOAYKTY
Hayionanvnuii ynisepcumem Jlvgiecoka nonimexuixa”, eyn C. banoepu, 12, 79006 ,
Jlveis, Ykpaina, kaf turyzm_Ip@ukr.net

ExoTypucTHYHUI TPOAYKT BKIIOYAE OyAb-5Ki BUIU PECYPCiB Ta MOCIYT 3a-IJ1sl TYPU3MY 1 Bij-
MOYMHKY, KOTP1 HE 3aBJIAIOTh IIKOIN JOBKILUTIO, CIIPUAIOTH OXOPOHI MPUPO/IH, TiABUIIEHHIO €KOJIOTO-
MPOCBITHUIIPKOTO Ta 3aTaJIbHOKYJIBTYPHOTO PiBHS 1 TYPHCTIB, 1 MiCIIEBHX MEITKAHIIiB.

Pecypche 3a0e3medeHHs] eKOTYpH3MY 30Cepe’KeHe B MeKaxX MPUPOAOOXOPOHHUX TEPUTOPIH, ae
MO€THAaHA Kpaca JJaHAmadTy 3 HOro HEMOBTOPHUM PO3MAITTAM ¢utopH 1 ¢payrn. B Mexax nux Tepuro-
piit IpoKTaaeHi eKOJIOTiYHI CTEXXKH, BCTAHOBIIEHI HOCIT iH(popMaIlii Ipo MiclleBy eKOCHCTEMY, Hala-
I0ThCSI PI3HOMAHITHI TIOCIYTH 13 3a0e3leueHHs mnepeOyBaHHS TYpHCTa B MPHUPOJHOMY CEPEIOBHIIN.
OpHi€I0 3 OCHOBHUX CKJIAJOBHUX TYPUCTUYHOTO MPOAYKTY € 3a0e3neueHHS MPOXKUBAHHS TYpHUCTA.
ExosoriyHi roTenpHI KOMIUIEKCH BHUKOPHUCTOBYIOTH allbTEPHATHUBHI JDKEpEN €Hepril Ui OomajieHHs
npumiieHsb. KoxkeH BifiBinyBad Moxke OyTH BIIEBHEHHI y TOMY, L0 Yepe3 HbOTO JOBKULIS HE OCTpa-
Kpaae. Sk anpTepHaTUBY MOXKHA 00OpaTH MPOXKMBAHHS Y MICIIEBUX JKUTENIB, YHi JOMIBKM NOOYA0OBaHi 3
MIPUPOTHOTO MaTepialy 3 AOTPUMAHHSIM TPAAHUIIHHOL JUII TEPUTOPIi apXiTEeKTypH Oy 1iBHUIITBA.

ExoTypucTHaHMI TPOIYKT MOXKHA MPUAOATH 32 MiCIIeM MPOXKHBAHHS, alle CIIOKUBATH TUTBKU B
MiCIli BAPOOHHIITBA TYPUCTHYHHUX TOCIYT. TOMy 3Ha4yHa yBara ChbOTO/IHI MPUIISETHCS EKOIOTIHHOCTI
3aco0iB MepecyBaHHs. XapdyBaHHS €KOTYPHUCTa TIOBUHHE MaKCHMAaJbHO CKJIAJATHCS 3 HATYpaJbHHUX
MPOAYKTiB, B OCHOBHOMY MiCII€BHX.

MapxkeTtunrosuii npodine exorypucra, onucanuid O. O JIMutpykom, po3pobieHnii Ha 3aMOB-
nenHs: MixkHapogHoro toBapuctBa ekoTypusmy (TIES). Lli mocmimkeHHs TO3BONMMIA BU3HAUYUTH TPU
OCHOBHHUX CKIIQJIOBHX €KOTYpy, IO BH3HAUYAIOTh BUOIp KI€HTA: YHIKAIbHICTh pailoHy MalOyTHBOL
MOJIOPO’Ki; HASBHICTH 1 MPOQECcioHaNi3M Ti/IiB; MOXKJIMBICTh aKTUBHOTO BiJIMOYUHKY (TPOTYIISTHKH, TTi-
Il i KiHHI IepeX0/id, 3aHATTS CIOPTHBHUM, TIPUTOAHUIIBKUM Ta €KCTPEMALHIUM TYPHU3MOM TOLIO).

ExoTypriponykT, ik TOBap, BU3HAYAETHCA CIIOKUBYOIO BaPTiCTIO, TOOTO KOPUCHICTIO 200 31aT-
HICTIO 33JJOBOJIBHATH TIEBHI peKpeariiiHi moTpedu Jroel, 30KkpeMa MOKJIMBICTh IepeOyBaHHS 3 Bif-
MOYMHKOBOIO Ta Mi3HABAILHOK METOI B EKOJIOTIYHO YHCTHX yMOBax. KOpPHCHICTH TYpPHCTHYHOTO
MPOIYKTY BH3HAYAETHCS HOTO IIHHICTIO [T Cy0'eKTa.

N.V.CHORNENKA (UKRAINE, LVIV)
SPECIFIC FEATURES OF ECOTOURISM PRODUCT
Lviv Polytechnic National University, Lviv, St. Bandera Street, 12, 79013,
kaf turyzm_Ip@ukr.net

Ecotourism product includes all kinds of resources and services, to tourism and recreation that
do not harm the environment, promote conservation, improve environmental and educational and gen-
eral level, tourists and local residents.

Source of ecotourism is concentrated within the protected areas where the combined beauty of
the landscape with its unique flora and fauna. Within these areas laid ecological trails, established me-
dia of the local ecosystem, provided various services for tourists staying in the natural environment.
One of the main components of the tourism product is to your residence. Ecological hotel complexes
using alternative energy sources for space heating. Alternatively, you can choose accommodation from
local residents whose homes are built with natural materials in compliance with the traditional territo-
ries of architecture construction. Ecotourism product can be purchased at home, but eat only in the
place of tourist services. So much attention is now paid to ecological vehicles. Dining green tourist
should consist of the most natural products, mostly local.

Marketing green tourist profile described by O. Yu. Dmytruk developed on request of the Inter-
national Society of Ecotourism (TIES). These studies allowed to identify three main components eco-
tours that determine the customer's choice: the uniqueness of the area for future travel, availability and
professionalism of the guides, the possibility of active recreation. Ekoturprodukt as the product is de-
termined by the usual value, that value, or the ability to balance recreational needs of people, including
the possibility of staying with recreational and cognitive goals in environmentally friendly conditions.
Utility of the tourist product is determined by its value for the subject.
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