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 In this article we will discuss advertising as a way to solve marketing problems in 
Ukraine. 
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 The most striking phenomenon of modern society is advertising. It is a part of all 

areas of our life, promotional materials are distributed using the mass media: films, 
radio, television, newspapers, magazines and other means of communication. 

A company or an organization will successfully develop and operate if the 
advertising of goods or services is delivered to consumers to interest them  and make 
them buy a product or use a service. So advertising functions as a way a solving 
marketing problems[1;4]. 

Advertising is a tool of marketing communication. So you can see that the 
development of Ukrainian advertising is directly related to: 

- the development of economic in Ukraine; 
- the development of marketing communications; 
- the development of mass communications of advertising. 
Nowadays the main problems of marketing in Ukraine are:   
       -  low qualification level of staffing;   
       -  management does not understand the role of marketing research;  
       -  there is a global problem in the budget;  
       -  irrelevance of advertising in marketing [2;4]. 
For solve these problems, you need to work hard. In this area the following can 

help:  
- advertising; the main task of advertising is to encourage a consumer to purchase 

certain goods. Therefore, advertisers need to know whether or not advertising 
managed to create and support the image of the company, a product or a service. The 
company will not be able to form a broad market for selling goods without 
advertising; 

-  high level of of qualified employees in this field. modern society faced the world 
of goods and services, which is constantly expanding and improving. It makes us 
ask for the advice of experts in the field of advertising and information services more 
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offen.  Thereby a number of of specialists in the fields of advertising and information 
technology is growing, which shows the high level of their qualification, which leads 
to solving one of the major problems of marketing [1;4]. 

The advertising business exists in Ukraine relatively recently, we can say that 
since times when we have started to form the market. The level of its development, 
in general, satisfies than observer and qualified specialists of business. Of course, it 
has it’s disadvantages, but let us believe and hope that modern advertising agencies 
will be able to overcome them and go out on to the world level. But global budget 
problems in marketing are a matter of time because everything is in the hands of our 
state [2;4]. 

Thus, advertising is presented as the most important component of marketing, 
effective means of influencing consumer audience in the process communications. 
Advertising success is that it’s always purposeful and systematic and these two 
qualities allow you to be in close connection with the processes of planning, 
development and production goods, as well as with the studies of specific market 
conditions and trade organization. 
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