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JlocimigxkeH0 NHUTAHHA 3aCTOCYBAaHHSI KOHUeNNili iHTerpoBaHMX MAapKeTHHIOBUX
KOMYHiKaniii y cy4acHUX pUHKOBHX yMoBax. Buznaueno micue QR-koay B iHTerpoBanmx
MApPKeTHHIOBUX KOMYHIKaIlifiX, OKpecJeHO OCHOBHi mepeBarH Ta HeAOJIKH Foro
BUKOPHCTAHHA, BH3HAYEeHO WiILOBY ayauTopilo kopuctyBadiB QR-koxy. [IpoanasizoBano
0Cc00JIMBOCTI BHKOPHUCTAaHHS iHHOBauliiiHoro Menia-Hocis QR-xoaxy pisHUMEH 3aco0amu
iHTerpoBaHUX  MApPKETHHIOBHX  KOMYHiKauniii, BH3HAa4YeHO ¢opMaTH  PpO3MillleHHA
NOBiIOMJICHHSI HAa HOCII.
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The article researches an issue of application of the concept of integrated marketing
communications under contemporary market conditions. The author has described a tendency
for convergence, which is inherent to modern media channels. Meanwhile, the author has
indicated that this process is inherent not only to means used in order to provide a
communication process, but also to the sense, which is presented with their help.

Moreover, the author has determined a position of a QR-code within the integrated
marketing communications, detected the main advantages and disadvantages of its usage,
indicated a target audience of QR-code users. The researcher hasindicated that a precondition
of QR-code emergence was an increasing need of the market for invention of new ways of
exchange of greater information amounts, since the information exchange had been earlier
performed due to barcoding systems. The author has deter mined that one of the main causes of
increasing popularity of such barcoding systems under modern conditions is more and more
expansion of mobile gadgets with increasing technological opportunities.

On the basis of analysis of theoretical principles of functioning of two-dimensional
barcoding systems such as the QR-system the author has indicated their actions in two
directions, i. e. offline- and online-communications. This means that barcoding enables to
transform information into a digit form aswell asinto an inverse form consisting of decoding a
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script imprinted on a certain surface (a commodity package, a specialized advertising bearer,
etc.) into areadable form. An achieved marketing effect isrelated to an outward appear ance of
the QR-code and a context appearing in such a case. Thus, the QR-code issue should be
considered in the context of visualization. Simultaneoudly, it should be taken into account that
a communication context, presented by the codes, is also of significant importance.

The author has determined that the QR-code international standard had been approved
in 2004 by the quality management system. In 2011 it was recognized as a standard for mobile
phones by the international organization such as Globecomm Systems International.
Henceforth, appropriateness of QR-code application has become unquestionable. An evidence
of this fact is their widespread application for marketing purposes in enterprises of different
sizes, which work in different industries. Furthermore, the author substantiates that nowadays
the QR-code can be defined as a representative of modern marketing instruments being a
consequence of the scientific and technological progress, which proposes a cheap way of
realization of communication between an advertiser and a customer in offline and online
modes. On the other hand, taking into account a definition of QR-coding technology as a
method of process implementation, the very QR-code should be also considered from the
standpoint of their technological content.

The author has indicated that the QR-codes are more and more frequently used within
large-scale advertising projects in different media channels and information bearers. Their
appearance on the web pages is reported to be notable. The author has outlined that
application of two-dimensional codes of this type occurs due to an initiative of mobile gadget
users. This enables to apply a marketing communication strategy of a “pull” type. Its
advantage, in contrast to a “push” strategy, is transmitting an initiative regarding
communication process beginning to a customer. Within this context importance of the QR-
codes consists of their appropriateness for usage within the marketing communication
strategies of the “pull” type, especially on account of possibility of integration of traditional
communication means with moder n inter active ones and involvement of mobile gadget usersin
the process of exchange of information with sellersand other users.

The author has substantiated that in spite of considerably insignificant application of the
QR-codes as equivalents of the bar coding systemsin the past, a need for coding, transition, and
reading large amounts of information has become a market desire. Consequently, the
standar dized QR-codes has transformed into many types of two-dimensional coding systems,
which are applied depending on market requirements.

Key words: QR-code, marketing communication, media, strategy.

IMocTanoBka mpodsemu. CucreMa KoayBaHHs iHGOpMaIlil y BUTIIA/I ABOBUMIPHUX BIIOPSIKOBAHIX
rpadivHUX 3HaKiB, BiloMa cepen mmpokoro 3arany mia akpoHiMmoMm QR (Quick Response), onparsoBana ta
BIIEpIle IMIUIEMEHTOBaHa y MpakTuKy B SmnoHii Ha modatky 90-x pokiB XX ct. IlepexymoBoto ii mosBu
OyJ10 3pocTaHHA MOTpPeON PUHKY y BHHANAEHHI HOBUX CIOCO0iB 0OMiHY OLIBIIOI KITBKICTIO iH(OpMaIIii,
aHDX 10ci OyJI0 MOXKIIMBUM, 33 JOIOMOIOI0 CHCTEM LITPUXOBOTO KOAYBaHHS.

l'onoBHa mpuuyMHA TENEpilIHBOIO 3POCTaHHS IOMYJIIPHOCTI JBOBHMIPHHUX CHUCTEM LITPHUXOBOTO
KOAYBaHHS — y IUIOUIMHI IIOIIMPEHHS MOOITBHUX NPUCTPOIB 31 3HAYHUMH TEXHOJIOTIYHHUMH
MOXKIIUBOCTSAIMH. Taki MPHUCTPOI, OKpPIM IHIIOTO, MOYAJM AKTHBHO BHKOPHUCTOBYBATHCH SIK 3aCOOM IS
3UNTYBaHHA 3aKOJOBaHOI pi3HUMH crocobamu iHGopMmarnii JpyruM 4YWHHUKOM, KOTPUH CIpHSB
noIyJIIpu3antii i€l TexHomorii, Oymo 3abe3nedeHHs Ha O€30TUIATHII OCHOBI TOCTYIY 1O BHIIE3TraJaHOTO
3aMaTeHTOBAHOI'O BUHAXOAY.

Croroani QR- kot 3MiHIOIOThP MapKETHHTOBY KOMYHIKAIliIO, YIMPOBAKYIOUH 11 JO TEXHOJOTIi,
KOTpa 3a0e3mnedye JIETKy Bi3yami3allil0 MacHWBY JaHWX, a TaKOX ITOETHAHHS “‘TpaguiifHux”’ 3aco0iB
MacoBoi iH(opMarlii 3 eneKTpOHHUMH. Y 3B’ 43Ky i3 momupeHHsM chep 3actocyBanHsg 2D-kofiB (ogHUM i3
BUJIIB SIKHX 1 € crucTeMa KofayBaHHS QR) y TEOpeTHKiB Ta MPAKTUKIB MAPKETHHTY YaCTO BUHHUKAE TeMa IS
JIUCKYCIi, sIKa CTOCY€eThCs TOTo, ui QR-Komam OyayTh 1 Hajami cTaBaTH BCe MOIMYJSPHIMIMME 3 OTJISAAY Ha
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3pOCTaHHS iXHBOTO 3HAYEHHS SIK CBOEPIAHOT MapKETHHTOBOI iHHOBALil, Y BOHH € JIMIIEC JAHWHOIO MOJI,
SKa TITBKH TUMYAacOBO BHKOPHCTOBYETHCS SIK goaaTok B offline- komyHikauii. Hacnigkom Bumeonucanoi
npo0jeMu € HeBIEBHEHICTh (axiBUiB 1on0 Toro, 4 QR- koau cTaHyTh HEBiA €MHHM 3HApSIASAM IS
MOOUIBHOTO MAapKeTHHTY, YW, MOXJHMBO, IM Ha 3MiHy HOpuiiiyTh iHIII NOAiOHI iHHOBaWii, Taki SK
TEXHOJIOTisl IomoBHEeHOi peanbHOCTI (Augmented Reality — AR) abo TEXHOJOTis, KOTpa I03BOJISIE
posmi3HaBaTH peanbHi 00’ ekTr (Image Recognition) — IR).

[IpobnemaTuky MoOXJIMBOCTeH 3acTtocyBaHHSA QR- KOOiB y LIAX MapKETHMHIOBHUX KOMYHIKaLlii
po3Tisany Taki BiTUYM3HsAHI BueHi, sk B. bormapenko, T. I'. Jliopora, 1. B. IlykanoBa, O. MenpHIHUEHKO
[1-3]. Tak, y ixHIX JpyKOBaHHUX IpaLsiX HEOAHOPA30BO 3BEPTAETHCS yBara Ha MIMPOKUHN CHEKTP HANpsMiB
IMIUTEMEHTAI1 1€l CHCTEMH KOAYBaHHS JUIsl MiABUINEHHS €()EKTHBHOCTI KOMYHIKaTHBHOTO IIPOLECY
HiAPUEMCTBA 31 CTIOKUBAYaAMH.

Taki smoHchki HaykoBii, sk M. Okazaki, X. Jli, M. Xipomri [7], NOKa3yrOTh MOMJIHMBOCTI i€l
TEXHOJOTl B €MOXy TOTalIbHOIO IOMIMUPEHHS MOOUIBHMX MPHUCTPOiB Ta MOBCIOAHOI JOCTYHHOCTI
KOPHUCTYBauiB 10 Mepexi [HTepHer.

Boanouac y mparpix BHILEBKa3aHUX BUCHHMX OpaKye MPOTHO3HOI CKIafoBoi moao nepcnekTus QR-
KOAYBaHHS Y KOHTEKCT1 JOCSATHEHHS MiAPUEMCTBOM BU3HAUYEHHX LiJIel MapKETUHIOBUX KOMYHIKaIlii.

@opmy II0BaHHS Wijieil craTTi. BpaxoByroun akTyalbHICTh OMMCAHOI TEMAaTUKU, METOIO CTaTTi €
MOLIYK BiANOBiAI Ha MNUTaHHS INOAO MalOyTHBOI akTyanbHOCTI TexHojorii QR- komyBamHs Ta ii
MOXITHBOCTEH 3aCTOCYBAaHHS ISl LJICH MapKeTHHIOBUX KOMYHIKaIIiid.

Buksiax ocHOBHOT0 mMaTtepiamy. 3TiHO i3 MiAX0A0M, SIKOTO JOTPUMYIOTHCS OUTBIIICTh HAYKOBIIIB 1
MPaKTUKIB, KOTPi 3aiMarOTbCsl KOMYHIKaTUBHUMH TEXHOJOTISIMH, Cy4acHI Melia-KaHaiHu mepe0yBaloTh B
yMOBaxX KOHBEPreHLii, sIKy MOXHa CIIOCTEpiraTH y TEeXHIuHil, eKOHOMIuHiH, couianpHii Ta OGaraTbox
iHIIMX cdepax.

3 HOrIIAay TEXHOJOTl KOHBEPreHIlil BXKe ChOTOHI MiAMATAI0Th HE JIWIIe 3aco0M, MpU3HAYEeH] A
3a0e3leUeHHs] KOMYHIKaTUBHOrO mpouecy (MoOinpHI TenedoHu, ApykoBai 3MI, mnepconaibHi
KOMIT'IOTEpH TOIIO), aje i 3MICTOBE HANOBHEHHs, $KE 3a IXHBOIO JONOMOTOI HAaJIaeThes JUIs
o3HariomyieHHs. CaM npolec KOHBEPIeHIil CIpysie aKTUBHOMY PO3BUTKY MEPEXi iHTEpPHET, eIEKTPOHHOTO
0i3Hecy, creniagi30BaHoro MPOrpaMHOro 3abe3neyeH s Ta iHpopManiiinux Texnosnorii. Tounime, npomec
koHBeprenuii okpeciroerscs TepMinoM ITTCE (Information Technologies, Telecommunication, Consumer
Electronics), sikuii okpeciroe HaHICTOTHINI CKIAAOBi, IO BIUIMBAIOTh HAa HAMPSAMH Ta CHOCOOH, SIKUMHU
3MIACHIOIOTHCS MapKeTHHIOBI KOMYHiKaIlii. ¥ IbOMY KOHTEKCTI HEOOXiTHO Big3HAYMTH OOOB’SI3KOBICTH
OJTHOYACHOTO TIOEJHAHHS IHHOBAIIMHUX pIlIeHs 3 iX aJeKBaTHOIO TMEPIEIIi€l0 1HIUBIyaTbHIMH
KOpHCTyBauaMU Ta MpeJACTaBHUKaMU Oi3Hec-cepeoBHIna y cdepi iHdhopMaritHoro 0OMiHy 3a JOIMOMOTOI0
BIIMOBITHNX KOMYHIKaTHBHUX NpPUCTPOiB. [l T700anbHOrO Oe3nmepeniKogHOr0 BUKOPHUCTAHHS IIUX
TEXHOJIOT1H Ba)KIMBE BCTAHOBICHHS MDKHAPOJHUX HPUHLMUIIB, KOTPI O YMOXIIMBIIOBAJIH iX IIMPOKE
BUKOPHCTAHHS.

QR-xkomu He mpu3HayeHi Uil OE3MOCepeHBOTO TepefaBaHHs iH(GOpMaIii 3 BHCOKHUM piBHEM
JieTasi3aii, a JMie BUKOHYIOTh POJIb Tacia, sIKke MOBUHHO CIIOHYKAaTH 10 TEBHOI il Ha KmTaiT “YBara!
To6i ne Oyxae 1ikaBo: HATHUCKal i MOAMBHUCH!” ( KIIACHYHUN MPUKIAM 3aCTOCYBaHHS MOJENI PEKIAMHOTO
3BepHeHHS AIDA). BnacHe cam KoJ HE € peKJIaMHHM 3BEPHEHHSM, a JIUINE BiAIrpae poyp Bizyamizarlii
TIEBHOTO TIOBiJOMJICHHSI/3BEPHEHHS, € 3HAKOM, KWW iH(QOpMye Mpo MpuxoBaHUi 3MicT. Po3mimyerbes
Taka ‘“‘Bi3yasizailisi MOBiIOMJICHHS” 3a3BUYail y IMIEBHOMY KOHTEKCTi, KOTPHI JJO3BOJISIE IependadaT Horo
BMICT. SIK MOKa3yIOTh pe3yJIbTaTH OJHOTO i3 JOCIIIKEHB, TAKHH CIIOCIO IMOaHHS Kpallle IIPUBEpTae yBary,
a po3MimeHuii 0e3 KOHTEKCTy € BChOTO JIMINE Bi3yaJlbHHM BioOpakeHHsSM iH(OpPMAIiHHOTO
MOB1IOMJICHHSI, KOTPE MOKe OYTH IIKaBUM JIJIsl CIIOXKHUBAYiB (IMB. TAOJIHIIIO).

QR-komwm, 3mificHroroun moenHaHHs offline- Ta online- koMyHikarlii, Iit0Th y MBOX HampsMax. Lle
03Hauae, 1o, OKpiM orudpoByBaHHsS iH(MOpMallii (KOAyBaHHS Yy TpadiqHOMY BUTIISAL), MEPETBOPEHHS
3MIMCHIOETBCS OJHOYACHO 1 y 3BOPOTHOMY HANpSAMKY, SKHH NONATae y pPO3KOJAYBaHHI rpadiku
y uwnrtabenbHill Qopmi. JlocArHYTHH 3aBISKM I[bOMY MAapKETHHTOBUH €QeKT (AKHH OKPECIIOEThCI
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sraganoro moxaento AIDA — yBara, iHTepec, OakaHHs, Jisl) OB’ sI3aHUM 13 30BHIMIHIM BUTIIs,I0M QR-K0my
Ta KOHTEKCTOM, SKMH y LIbOMY BHMAaAKy 3 sBIs€Tbcs. Tomy mutanHs QR- kozmiB cmix posrisaartu, mo-
nepie, B KOHTEKCTI Bizyaji3alii, OCKIIbKH caMe TaK CTBOPIOETHCs rpadidHuil 00’€KT, KOTpUH Bimirpae
poab 3aco0y mepenaui neBHoi iHGopmauii. [lo-gpyre, BakiIMBY posib OKpeMO Bifirpae KOMyHiKaliiHUI
KOHTEKCT, OCKIJIbKHM iH(OpMalis, 3aK0l0BaHA y HaJEKHHUH crmocid, 3HAa4HOI Miporo yHiikoBaHa Yy
“JIerKOTpaBHOMY” BUTJISIII.

HesBaxkatoun Ha BIiACYTHICTH OAHO3HAYHOI Kiacugikamii 2D- cucteM KomyBaHHS, 3a3BHUYAi
BHOKPEMITIOIOTH Jiekinbka ix BuaiB: Aztec Code, Data Matrix, MaxiCode (UPS code)  ta QR Code [4].
Bonnowac y [8] Bumineno me m’'sth BuumiB camoro QR- koxy, sk BkazaHo Ha TaOnuimi (30Kpema jBa
BapiaHTH nepioro BukoHaHHs QR-kxony). Mixxnaponuuii cranaapt koniB QR 3arBepmkeno y 2004 p. sk
ISO (ISO/IEC8004) [6], a Bxke B2011 p. Mixnapomana opranizamis GSI (Globecomm Systems
International) Bu3HauMia HOro SIK CTaHAAPT AJsl MOOUTBHUX TeNe(OHiB.

Tumn QR-koxis

I'padiuanii BUTISIT HasBa Ta HaliBaXJIMBiII O3HAKK

3Buyaiinuii (MoHOXpoMHHUIi) 200 KobopoBuii QR-Kkox:

— TpM BapiaHTH MPOYUTAHHS | YOTHPH PiBHI KOPEKIii TOMHIIOK;

— BUMarae IoHalMeHIIe YOTUPHMOIYJILHOT INUPHHY HOJIS HABKOJIO CHMBOILY;
— Moxe MicTuTH 10 4296 Oyks i 7089 1mdp;

— Y BHINAJIKy 3aCTOCYBaHHS KOJIEOPOBOT0 0(OPMIICHHS 3pOCTAE Bi3yallbHA
MIPUBAOIIUBICTb.

Mixkpo QR-kon:

— OIIMH BapiaHT MPOYUTAHHS;

— BUMarae 1ujoHaiiMeH1Ie ABOMO1YJIbHOI IUPUHY;
— MO>KJIUBICTB TOJIaHHSA Y TakuH crocib 1o 35 Oyks.

Moagiiinuii QR-kox:

— MeHmmH QR-Ko1 MiCTUTBCS BCEPEIHHI CaMOTo “MaTepUHCHKOTO” KOIY;

3 — nBa QR-KkoaM MOXYTh MICTHTH pi3Hy iH(pOpMaILito;

— MO>KJIMBICTB 30epiraty y/Bidi Oijibie iHpopMaii HOpiBHSIHO 31 3BUYaiHUM
QR-xomom.

AnimoBanuii QR-kox:

— aHajyoriyHa QyHKIs, K 1 y BUIAJKY 3BUYaifHOTO KOy,

— 300pakeHHS B CEpeInHI y po3Mipi Y4 Bif] 3araabHOTO MOXKe OyTH CKaHOBaHE
HaBITh Y pyXOMOMY BapiaHTi;

— 300pakeHHs MOKe OYTH pO3MillleHe Maiike BCIOH.

Jicepeno: enacre onpayioganns na niocmasi [8]

BracHe B meil mepiog, MOXKeMO CTBEpDKYBaTH, NpPHUAATHICTH 3acTocyBaHHS QR- koxiB crae
MUTAHHAM 11032 JUCKYCI€I0, 10, OKPIM IHIIOTO, MiATBEPKYETHCS IXHIM BCE HMIMPIIMM BHUKOPHCTAHHIM Y
MapkeTHHroBux wursax. CporomHi QR- koam MokHa TpakTyBaTH SK HpPEACTaBHUKA CY4YacHOTO
MapKETUHIOBOTO 1HCTPYMEHTapilo, KU CTaB HACHiAKOM HAayKOBO-TEXHIYHOTO IPOTrpecy i B TEHepillIHiX
YMOBax IPOIIOHYE JEIIeBUH croci0 peamizallii KOMyHIKallil PeKIaMOAaBLs 31 CIOXHBAUYEM 3 PEXUMY
offline mo online. Cepex HaykoBIiB, SKi po3rIsAAar0Th cuctemy QR- KomyBaHHA SK 1HCTpyMEHTapii
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MapKeTHHTY, 3raayerbcs Takox iM’st C. Okaszaki[7], sgKkuil y CBOIM mpalli MiJKPECIIOE, IO 3POCTa€
3aliKaBJICHHS IMMH KOJAMU SIK POCTHMU Ta JAi€BUMH MapKETHHTOBUMH 3HAPSLISIMU.

MosxHa Takox TpaktyBatu QR-koam 3 ornsgy Ha iXHIO TEXHOJIOTIUHY CyTHicTh. bepyun no yBaru
BU3HAUEHHsI TEXHOJOTIl SK ‘“‘MeTony peamizauii mpouecy”, BiIXOAWMO BiJ aclekTy YTHJIITapHOTO [0
komyHikauii B pexumi offline. L{i xoau Takox He MOXXHa OMHJIKOBO TPaKTYBaTH SIK PeKJaMy, OCKUIbKU
3MICTOBHO IXHS BHYTPIIIHS XapaKTePUCTHKA € LNKOM iHmo. [Ipy npoMy LiNKOM 1 OBHICTIO LSl cMcTEMa
KOJYBaHHSl € YaCTWHOIO TEXHOJIOTi KOMYHIKamii JIoOuHM 31 “ITydyHUMM cBiTOM. TOoMy, HaBiTh SKIIO
HEMOXKJIMBO CKOPHCTAaTHCh MEPEKEI0 iHTepHeT, koau QR  yMOXKIHMBIIOIOTH O3HAHOMIICHHS 13 CalTOM
kommaHii y pexumi offline. Ilpomosunis moao BuxopuctanHs QR- xomiB y MapkeTHHIOBid cdepi
3aJiekaTUMe BiJ I1iyiell, BU3HAUCHHUX MONepeaHb0. Y BHUMAAKY Hpe3eHTalil mepes KOpUCTyBadeM IEBHOTO
TEKCTY 4M Bi3yaJlbHUX 00pa3iB, MPOMO3HUIii IPOMOKYIIOHIB TOIO MOKYTh BOHU AETAJIbHIIIE PO3IISAaTHC
K 3HApAAA, OJHAK y BUNIAJIKY MIPE3CHTAL] IHTEpHET-CTOPIHOK — SIK KOMYHIKaTHBHA TEXHOJIOTSI.

3 ypaxyBaHHSIM BHUILECKa3aHOI'0, HalaJleKBaTHIIINM Oyl BU3HAYEHHS KOIIB SIK 3HApAAA i3 oyxke
BHUCOKUM piBHeM ckiagHocTi. | HaBite Oimbine, QR- xomu € 3HapsagsIM B MeXaxX MapKEeTHHTOBOL
KOMYHiKalii i came B TAKOMY paKypci MOBHHHI pO3TIISIIATHCh.

Croromni QR- kogu Bce wyacrTille BHKOPUCTOBYIOTH IIifi 4Yac IIMPOKOMACIITAOHMX pPEKIaMHHUX
KaMIaHil B pi3HUX Mellia-KaHalax Ta Ha Pi3HUX HOCISAX, TAKHX SIK Ta3€TH, 30BHILIHA PeKlamMa, yIaKyBaHH:,
eTHKETKH, MarasuHHi 4eKH TOIIO. BOHM 3’ABISIOTBCSA TAaKOX Y 3MiCTi Bce OLIBIIOI KiUIBKOCTI iHTEpHET-
CTOPIHOK, TPHUBEPTAaIOYd OiNbIIy yBary KOPHCTYBayiB i MOKa3ylo4H iHIIY (ZoAaTKoBY) iHQopmMariro,
HaJal04M y Takui croci® nofaHy BapTicTh 3 MOTMIAAY SK ii HajaBada, Tak 1 KopucTyBavya. OnHak, SKIIO Y
nepuioMy BUHAIKy 3actocyBaHHSA QR- KOIiB BHIAE€THCS LIJIKOM BHUIIPAaBOAHUM, TO Y iHILIOMY BHKIIHKA€E
IIEBHI CyMHIBM IIOJO MEPBUHHOIO X NPU3HAYCHHS, OCKINBKM NPUILYCKA€, BBAXKAEMO, pajlle cOpoly
MPUCTOCYBAaHHS AAMIHICTPATOPIB IHTEPHET-CTOPIHOK 10 MOJHHMX TEHIEHLIH, aHK CTBOPEHHS Big4yTHOL
KOPHCTI.

[oBepratounicy 10 TpakTyBaHHsA QR- KOIiB y MapKeTHHIOBifl IUIOLIMHI, TOJOBHUM HANpsAMOM ixX
BHKOPHCTaHHS BBOKa€EMO MapKEeTHHTOBI KoMyHikarii. [Tocunatrource Ha 3po0ieHi paHinie BUCHOBKH, QR-
KoM Jie-PaKTo CIiJi TPAaKTyBaTH K OJHE i3 1X 3HAPSIb.

BuxopucrtanHs 1[pOTO THITY NBOBHUMIPHUX KOJiB HAW4YAaCTIIIE iHIMIIOIOTh KOPUCTYBadi MOOITEHUX
MPUCTPOIB, OTKE, MOKEMO TOBOPUTH PO 3aCTOCYBaHHS CTpaTerii MapKeTHHIOBOi KOMYyHiKawil THIly
“pull”. Ti mepeBara nopiBHsAHO i3 T. 3B. cTparerico “push” mossrae B TOMy, IO iHilliaTUBA MO0 MOYATKY
polecy KOMYHIKaIlii Bignaerbes croxxkuBadesi [5]. el dakt mMae Haa3BHUYAiHO Ba)KIIMBE 3HAYCHHS IS
CIPUMHATTS Ta OLIHIOBaHHS HACHIJKIB CTpaTerii MAapKEeTHHIOBUX KOMYHiKaliii: crparerito “pull” wacrimre
MO3UTUBHO CIPUHAMAIOTh KOPUCTYBadi MOOITBHUX MPHUCTPOIB, BBAKAIOUM 11 MEHII HaB SI3IMBOIO Ta TAKOIO,
KOTpa MOpy1LIye NMpaBuja MPUBATHOCTI KOPUCTYBaya.

HinnicTio QR- xonMiB y 3rajaHOMy KOHTEKCTI € iXHS MPUAATHICTH IO 3aCTOCYBAaHHS y CTpaTerisix
MapKeTHHTOBHX KOMYHIKaIiil tumy “pull”’, ocoOnmBO 3 Orisay Ha MOXKIMBOCTI iHTErpamii TpaaumiifHuX
3ac00iB KOMYyHIKallii 3 Cy4acHUMH IHTEPaKTUBHHUMH, a TaKOXX 3aJy4eHHs KOPHUCTYBadiB MOOLIBHUX
MIPHUCTPOIB Y Tpolec 0OMiHy iH(pOpMaIIi€o 3 TPOAABISIME Ta IHITUMU KopucTyBauamu. Llei gakT HaOyBae
0c00IMBOro 3HAUYEHHA Y 3B’S3KY 13 IOCTYIOBOIO BTPATOIO aKTyallbHOCTI npakTuku Bluetooth-mapkeTunry
(Bi HA3BM OJHOMMEHHOT TEXHOJIOTT, KOTpa BTpayae MOMyISIPHICTh), SIKHIA, SKIIO y3araJbHIOBAaTH, SKpa3 i
BUKOPHUCTOBYE CTPATETii0 KOMYyHiKauii THIy “push”.

OTxe, 3acrocyBaHHA QR- KOZiB IPYHTYETbCS HAa MPUPOAHIN 3aI[iKaBICHOCTI CIOXKKBaya, KOTPHUH
nparse HaOyTH JOAAaTKOBY (iHOIi — MOBHICTIO HOBY) CIIOKMBYY BapTiCTh, 3a0X0UYYIOUYH 10 BUKOPHCTaHHS
Ha TMpPaKTHULi HOBITHIX I1HTEPaKTUBHUX METOMIB KOMYyHiKamii i3 cy0’ektamu rocmopaproBanHs. Lle
JoroMarae BUPOOHMKOBI YW IMOCTadyalbHUKOBI Y (OpMyBaHHI HOBHX Ta OBTOTPHBAIIIIMX B3a€MOBiJ-
HOCHH 3 KIII€EHTaMH, OCKUTBKY 1HII[IaTHBAa II0JI0 3alI0YaTKyBaHHs WX BiIHOCHH HAJICKUTH IHIIII CTOPOHI.

3a3Buuaii, BUKOpHCTOBYI0UM QR-KOIHM, OUiKYyIOTB, SIK PE3y/bTaT, OTPUMATH BHUYEPIHY 1H(OpMALifo
Ipo TOBap, HpO 3HIWKKH Ta IHIIY KOMEpUilHY iH(popMalilo, HOB’s3aHy 13 TEXHIYHUMH JETasIMU
HMOBIPHOTO Ipolecy KyHiBili-pogaxy. HanexHe BHKOpUCTaHHS Takoi CHOXHMBYOI IIKABOCTI IO3BOJISIE
MiANPUEMCTBY MiABUIIUTH PiBEHb CIIOKUBYOI 3aJJOBOJICHOCTI BiJ] peajli30BaHOTO aKTy KYMiBIi-IPOAAKY.
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ITepebir moBHOTO MpoIecy BuKOopUCTaHHS QR- KOJIB y mporeci peamizanii KOMyHiKalii Ha JiHil
“BUpOOHMK—CcHOXHBay” ( IMB. PHCYHOK) 3a MPaBWJIBHOIO HOTO TPOEKTYBaHHS CTae HEBiJl €MHOIO
YaCTHHOIO 3arajibHOTO MPOLECYy MapKETHHTOBOI KOMYHIKaLii i3 ypaxyBaHHIM MOXKIHBOCTEH, SIKi HaJarOTh
MOOUIBHI TEXHOJIOTI].

@opmyBaHHs 3MicTy KonyBanus Po3mienns HpuiinsaTrs
URL-anpeca, e-mail, E Ei . E 1 _— (nexonyBanus)
pykoBani 3MI,
HOMep TeJe(oHy, 30BHINIHA peKIama,
TEKCT, KYIIOH Ha ol yIaKyBaHHS
3HUKKY, GOpMyJIp =y JPYKOBaHA peKIama,
AaHUX E o IHTEpHET-CTOPIHKN

Howwupennus ingpopmayii 3a donomozoro QR-kodis
Iicepeno: enacne onpayiosanis na niocmasi [7]

Sx 6auuMo i3 pUCYHKa, TpOIeC KOMYHIKalii MICTUTh TpW €Tamu: KOAYBaHHS, PO3MIIIEHHS
(HagaBaHHS 4epe3 BHU3HAYCHI KaHANM KOMYHIKalii) 1 NpUHAHATTA. Y BUOAIKy 3MICTY IOBiIOMIICHHS
BOXIMBUM € (OPMYBaHHS TaKOTO 3MICTy, KMl O OyB NPHCTOCOBAHMN Ui BiIOOpa)KeHHS Ta YMOB
“criokuBaHHA” Ha MOOLIBHUX HpuCTposix. Llell eranm TpakTyeThecs SIK MOMEpenHiil MOJ0 KIaCHYHOTO
nporecy KomyHikanii. Tpeba 3a3HauuTH, 10 B ONMKMCaHil CUTyalii BifOyBaeThCS JBOCTOPOHHE MOLUTHUPEHHS
iHpopMallii: KoayBaHHS BiIOYBaeThCS 3a JOMOMOrOI BiANOBIAHWX 3aco0iB, NPHU3HAYEHUX IS
oun(pyBaHHS JaHUX, MICJIs YOro 000B’SI3KOBUM € HajJaHHs oTpuManoro QR-komy B ApykoBaHiii Bepcii Ha
BignoBimHoMy Hocii. KiHierow x MeToro € “npountanHs’ 2D- rpadiku 3a JONOMOTOH MOOITBHOTO
OPUCTPOIO Ta OTPUMAaHHSI IS TIEpersay iHpopManii Ha HbOMY.

VY Bumagky 3actocyBaHHs QR- KoIiB Ha iHTepHET-CTOpiHKaxX Mpolec MOIUpeHHs iHdopMaii €
OJHOCTIPSIMOBaHUM, OCKUIBKM 3MICT TOBIJOMIICHHS 3QJIMIIAETBCS B MEXax EJIEKTPOHHOTO KaHaly
KOMYHIKarlii.

JBoBumipHa cuctema koayBanHs Quick Response (QR), xou i icHye Ha puHKY Bke moHan 20 pokiB,
OJHaK caMe OCTaHHIMH poKamMu HaOyla HaHOUIBIIOI MOIYNSPHOCTI SK 3HAPSAAS MAapKETHHTOBHX
komyHikarliit [1, 3]. He B ocTaHHIO 4Wepry 1€ € HACIJIKOM KOHBEPICHIN YChOTO PI3HOMAHITTS Mejlia-
KaHaliB. J[MHAMIYHMI PO3BUTOK NUIAXIB 3aCTOCYBAaHHS JBOBHMIPHHX KOZIIB YMOJIJIMBHUBCS, TEPEIycCiM,
3aBJISIKM 3pPOCTAHHIO MOMYJISIPHOCTI U(POBUX KaHATIB KOMYHIKallil SK KaHaJIiB MOUIMPEHHS MTOBI1IOMIICHb
KOMEpIiHOro Xxapakrepy. Y TakoMmy X pakypci QR- xogu choroaHi € HaiipeneBaHTHIIIMM 3aco0oM
HaJIATOJKCHHSI 3B’S13Ky. 3 ypaxyBaHHSM IIbOTO MOXKHA OKpecIUTH cdepu iXHBOTO 3acTOCYBaHHS,
nepeyMOBH PO3BUTKY Ta MOTEHIiI{HI 3arpO3H.

OxpiM TOYaTKOBO JIOBOJI BY3bKOTO 3acTocyBaHHS QR-KOMIB SIK €KBIBAJICHTA CUCTEM IITPUXOBOTO
KOJyBaHHS, MOTpeda y KOAyBaHHI, AOCTaBIi Ta NPOYMTAaHHI BENMKOI KiNmbKOCTi iH(opmamii crama
PUHKOBOI HeoOximHicTio. Ha 10 cuTyallio HakjIaJucs TCHJCHINT MPUIIBH/IICHOT 1HTEPHETH3alii Ta
MONIUPEHHST MOOITBHUX MPUCTPOIB 13 JOCTYNOM JIO Mepexi. Yce I BKa3ye Ha HE3MIHHICTh TCHICHIIIT
nommpenHss cdep Ta akTUBHOCTI 3actocyBaHHs QR- komiB, ocobmuBo Oepyun 10 YyBaru
M03aKOHKYPEHIIIMHICTh BAPTOCTI Ii€] TEXHOJIOT1].

CrannmaptHi 3a BuriasimoMm QR- koaw mepeTBOpwiInCh Ha 0arato THIIB ABOBUMIPHHX CHCTEM
KOJYBaHHS, SIKi BUKOPHUCTOBYIOTHCS 3aJIe)KHO BiJl BHMOTI pWUHKY. HalimomynsipHiMMH HampsiMaMu ixX
3acTOCYBaHHS (11032 THIIOBOIO MapKETHHTOBOIO KOMYHIKAII€I0) € MiABHUINEHHS e(peKTUBHOCTI pearizamii
OKpEeMHX TPOIECIB Yy TakuX Tamy3siX, SK MeaudHa (TpoLeAypa MOHITOPHHTY KIi€HTIB) JIOTICTHKA
(BimcTe’)KeHHsI TpaHCaKWii, HIISAXy IMEpecyBaHHS BaHTaXy TOIIO), MPOMHUCIOBICTH (BiACIHiAKOBYBaHHS
BHPOOHMYMX TMpoleciB) Ta iHm. OJHOYACHO, MOPSAJ] i3 TOUIMPEHHSIM cdep 3acTOCyBaHHS, CYTTEBO
3MEHIIYIOTHCS BUTPATH TEXHOJOTII Ta 3’SBISETHCS T. 3B. * MepexeBHi edexT”. Y LbOMY KOHTEKCTI
BBa)Ka€MO, 110 JIMIIIE MTUTAaHHIM Yacy € MacoBa IOMYJIAPHICTh Ta 3aranbHe cnpuiHATTS QR-KkoxiB, a oTxe,
1 TIOsIBa MOB’A3aHUX 13 IIIM YEeProBHX IIEPEBar.
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Ha mnsxy mo macoBocti mommpenHs QR- koAiB Moke moctaTH Aekinbka Oap’epiB. OauH i3 HUX
3YMOBJICHHUH CIIOCOOOM iX pO3MIIllEHHsS (IpyKy) Ha TPAJAHULIAHUX HOCISX, SKi HE 3aBXKIM MPUIATHI IS
TaKuX LiJel. SIK HaciIoOK — 3roJJlOM MOXKYTh BUHUKATH mpodiemu 3 mpounTtanHsim QR-koxis. e onaum
Oap’epom s me Oinpmoi momynsipHocTi QR- xomiB € iXHS “‘aHOHIMHICTB”, MiA AKOIO PO3yMiEMO
HEMOXKJIMBICTh TEPEBIPKM 3aK0J0BaHOi iHQopMarmii 0e3 3acToCyBaHHS HAJIEKHOTO IPOTPaMHOTO
3abe3neyeHHs. BogHouac y mpoueci TpaHCakuii MOXIJIMBE OTPHUMAHHsS AaHUX MPO KOPHCTYBAadiB TaKOTroO
nporpaMHoro 3a0e3neueHHs Oe3 ixX 3roam abo MepecKkepyBaHHS LUX KOPHUCTYBadiB Ha 1HIII iHTEpHET-
cropinkd. ChOTOMHI 3 TaKMMH IOTCHIIHHUMH HETaTHBAMH JII€EBUX METOJNIB OOpOTHOM HE iCHYE, OJHAK
YacTKa TaKMX BHUIMAJKIB € HE3HAUHOIO 1 He mepeadadaeTses, 100 BOHA cTajla CYTTEBOIO MEPEHIKOAOI0 IS
3pOCTaHHs MOMYJIAPHOCTI 3acTocyBaHHs QR-KkomiB.

BucHOBKH Ta nepcneKTHBH MOJANBIINX JOCHIIKeHb. Y KOHTEKCTI IJIEH, SIKi CTAaBIATHCS Mepes
MapKeTUHIOBUMH KOMYHIKALiIMH TiJIPHEMCTBA, BAXIUBHUM € TOH akr, mo QR- koam 3HAYHO
CHPOLIYIOTh MOXKJIMBICTh KOHTaKTYBaHHS OpEHIIB 31 CBOIMH cliokuBayamH. Jlatoun 3Mory 3amu¢pyBaTu
3Ha4HUH o0csr iHdopmalii B ManeHpKuil 3a po3Mipamu KBaapat, QR-KoI mepeTBOPIOETHCS Ha MOTYKHUN
MapKETUHTOBUH 1HCTPYMEHT.

OxpiM 1poro, 3actTocyBaHHs QR-KOIIB y MapKETHHTOBIM MPAKTULI MOKIMKAHE 3MIHUTH CTAaBICHHS
crouBava 10 pekiamu. Bin nependavae 1oOpoBiIbHE CIPUUHATTSA pPEKIaMu, TOOTO MOTEHLIHHUNA KIIIEHT
caM Ma€ MOKIJIMBICTB ‘“3BepHYTHCH” 3a iH(popmatieto 1o npogasus. OTxe, OyIydd CIOIYYHOIO JIAHKOIO
MDX oprasizaifiero Ta ii moTeHmiHUMHU KiieHTamu, QR- Ko mpuBepTae yBary KIEHTIB A0 MPOCYBHOL
oprasizailii, Toapy abo MOCIyTH.

IlepcnexkTuBHOIO ceporo A MOAANBLIIMX HAYKOBHX IOCHIUKEHb B MEXaxX TEMAaTUKH, ILIO
PO3MIIAAAETECA, € IOCHIMKEHHS MOXKIMBOCTEH 3aCTOCYBaHHS IBOBUMIPDHHUX CHUCTEM KOAYBaHHS [UIA
CTBOPEHHS T. 3B. JOAAHOI PEJIbHOCTI W MiIBUILEHHS CHOXXHMBYOI BapTOCTI TPaAMLIHHHUX IPYKOBaHUX
HOCIiB iH(popMmarii.
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