learners and develop more effective learning strategies which they can use
outside contact time.

To sum up nowadays the main challenge is for language teaching to
become learner-focused, better geared to professional contexts and the
needs of the jobs market. This in turn will improve learner motivation and
develop a wide range of language skills and competences. So, to develop
foreign language learning we have to use possibilities which are offered by
content knowledge. Such an approach is an effective way to develop
language and other academic skills. Team-teaching may pretty well answer
the interfaculty educational process which encourage interdisciplinary
educational aims, in line with the objectives brought out by the European
Community. Modern tendencies in teaching English assume eliminating the
contradiction between formal non-formal and informal education. The
purpose of life-learning is to provide not only knowledge, but also
experience of independent learning.

1. Budley-Evans T. English for Specific Purposes The Cambridge Guide
to Teaching English to Speakers of others Languages T. Budley-Evans //
Cambridge: Cambridge University Press, 2001.

THE IMPORTANCE OF RIGHT TRANSLATION OF
PHRASEOLOGICAL UNITS IN ECONOMIC LITERATURE

Lesia Komar
Lviv Polytechnic National University

Communication skills play an important part in our personal lives and in
our business careers. Possessing effective communication skills is highly
regarded in the business world. The Ukrainian leaders are eager to enter the
European Union. Nowadays the role of English language becomes stronger.
That is why it is necessary to define how important for our country to learn
English in order to have a good position in the world. Highly skilled
translators are in great demand in the Ukraine and the correct translation is
not an uncertain thing that’s help the translator to make possible of
exchange of economic information between the users of different languages.
The main peculiarity of phraseology, in the opinion of many modern
researchers, is the discrepancy between the expression of the content plan
that determines the specificity of phraseological units gives deep and
flexibility of its value.
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In English economic literature there is a term of “mixed economy” —
«3MilIaHa ekoHoMikay, that is the economy where both a private and a
public sector exist. One of the articles of the English press was named
“Mixed-up economy?” In this title there is an untranslatable word-play
based on one of the English language peculiarities such as tendency to verb
building with a new meanings with the help of postposition: to mix —
3MillyBaTH, to mix-up — 3amytyBatd. This title can be translated: «3mimana
abo 3amyTaHa eKOHOMiKa?».

A stylistic effect can be achieved by various types of repetitions, i.e.
recurrence of the word, word combination or phrase for two times or more.

To preserve figurativeness and expressiveness in the English economic
texts the translator often has to involve addition words..

Besides a metaphor, another method is wide spread in the economic
literature. It is a metonymy that means replacements by contiguity or
“similarity by association usually one of constituents of an object replaces
the object itself” [1].

e.g. Again we return to the economic model.- 3HOBY Bce ynupaeTbcsi B
€KOHOMIYHY MOJEJb.

In the very centre of London City there is an English bank and stock
exchange. They are situated in Throgmorton Street.. In the economic
articles you can find such phrase as: What does think about it? As is an
embodiment of London City, that is the business and financial word of
England, the translation of the above-mentioned phrase can be done the
following way: llo gymaroTh Ha paXyHOK IIbOTO y HTOBUX i (piHAHCOBHX
Kpyrax AHrmii?

One of the stylistic techniques widespread in English economic texts is
alliteration. It is used to render emotional attributive groups.

Metaphor is an integral part of stylistic expressiveness of the economical
texts. e.g. Recent experience clearly shows that social factors have become
a major rote block to the solution of many economic problems.

Selecting the appropriate method of translation the translator should take
into account the following considerations:

1. Translating the source language idiom by an identical target language

idiom is obviously the best way out. For instance: “lion’s share” —
JIeBOBA YaCTKa.

the game is not worth the candle — rpa He BapTa cBi4OK.

2. Whenever the translator fails to find an identical target language
idiom he should start look for an expression with the same figurative
meaning but a different literal meaning.

e.g. to start business from scratch — mouaru 3 Hyms [2].

3. A word-for-word translation of the source language idiom is not
possible unless the reader will be able to reduce its figurative meaning.
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e.g. creeping takeover - TmocCTymoBa CKyNKa aKMmii KOMMaHii y
IHAMBiTyaJbHUX aKIIOHEPIB JO TOr0 MOMEHTY, MOKH He HabepeThcs
JIOCTATHS KUTBKICTh ISl BOJIOJIIHHSL KOHTPOJIBHUM MTAKETOM aKIIi.

4. Obviously an explication cannot reproduce the semantics of the
source

language idiom in satisfactory way and should be used only in the
absence of a better alternative.

Whip-and-carrot policy — momitika 6aTora i mpsHUKa.

So, in economic prose stylistic effect is no less important than the ideas
conveyed. The same is true whenever the translator has to deal with a word-
play or sustained metaphor. In such cases the loss of the figurative element
may make at least part of the text quite meaningless and it is often
considered as the dominant component to be preserved in translation.

1. Komuccapos B.H. Ilpaxmuxym no nepesody ¢ aHeIuliCK020 A3blKd
Hapycckuil: yuebHoe nocobue [Ons uH-moe @ak-moe unocmp. 53.] /
Komuccapos B.H., Kopanoséa A.JI. — M.: Buicw.wx., 2006. — 102¢c. 2.
Mupam I'.3. Ocnosbl nepesoda — yuedbnoe nocobue / Mupam I'.3.,/Jatinexo
B.B. — K.,2006. — 270c.

MIXKKYJbTYPHA OCBITA SIK MOJAEJIb I''IOBAJIBHOT'O
MYJbTUKYJBTYPAJIIMY

Bananska JLIIL., Mopcbka H.O., Oaekcis I'. 1.

Hayionanvuuii ynieepcumem “Jlvgiecoxa nonimexuixa”

MynbpTHKYIBTYpali3M — II€ BH3HAHHS PI3HOMAHITHOCTI Ta BiIMIHHOCTI
KYJIbTYp CHUIBHOT, IO HACENSIOTH IUIFOPATICTUYHE CYCHUIBCTBO, B SIKOMY
NPEJICTABHUKK  yCIX  KYJbTYp AaKIEHTYIOTHCS  OJHAKOBO. I[IOHATTS
«MYJBTUKYJIBTYpaNi3M» € TUHAMIYHMM 1 TaKWM, II0 OXOIUIIOE ITUPOKUN
Jliama3oH COINaNbHUX iedl Ta iX MpakTUIHUX 3acTocyBaHb. | xoua 11
MOHSATTS HE HOBE, BOHO IIMPOKO OOTOBOPIOETHCS B 3apyOidKHIH JiTepaTypi.
Oco6nuBy yBary aanii Temaruii npuaisuiy BueHi Kanamu i CILIA, a came
Jx. Jling, B. M. Mituen, [x. A. beakc, C.M. lllencon Ta iHmIi.

Mogemno  1100anbHOTO  MYJNBTHKYJIBTYPATi3My  MOXE  CITY)KHTH
MDKKYJbTYpHa OCBiTa. Y pe3ynbTari rinoOaibHOT Mirpamii, MOMIMpPEHHS
NOJITHKH  MIATPUMKH  HAIIOHAJIBHUX MOB, PO3BUTKY IIPHUBAaTHHX
HaBYAJIbHUX 3aKJaJiB MYJIbTHKYJIbTYpaTi3M YBIHIIOB y cdepy OCBITH.
Takuii nporec MiAIITOBXHYB A0 PO3MIISAY TaKUX MUTAHb SIK: IO BBAXKATH
KyJBTYPHOIO IICHTHYHICTIO, 1 SIK TIe BCE BIIUCYETHCS Y CUCTEMY OCBITH.
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