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Abstract – It is considered the importance of mobilization 
actions for intensification of citizens in the election. It is 
underlined that nature of political changes substantially 
depending on the social and cultural context of the political 
system. It is affirmed that an emotional dominant of electoral 
prevails in the electoral practice of Ukraine. An influence of 
such dominant is impossible without using of mobilization of 
manipulative technologies. 
Кеу wo rds – e lectoral technologies, m obilization 

technologies, m anipulation, m anipulation of c onsciousness, 
manipulation of processes. 

 
І. Introduction 

The election  proces s an d it s main co mponents are  
always in the centre of applied politics. The success of the 
elections, the public recognition of its r esults are the first 
indication o f th e capacit y of  th e s ociety to s olve 
peacefully its basic social, political and other issues. 

It is k nown t hat t he le vel o f p olitical p articipation o f 
citizens is d etermined b y t he d egree o f th e d evelopment 
of their personality, their willingness to change their lives 
through act ive p ublic work o r th eir in activity. T hus, t he 
effectiveness o f t he ci tizens a ctivity d epends o n a  r ather 
big efforts, even its mobilization character. 

 
ІІ. The technological methods  

of voters mobilizing 
It is  used a wide rang e of techn ologies i n toda y’s 

modern election process that allow you to get the desired 
result: it is usually whether to be elected or re-elected to a 
position. So, political technology i s a s ystem of methods 
and techniques of a consistent achievement of the desired 
result in a particular area of political activity [1, s. 93]. 

There are w idespread th e m obilization tec hnologies 
among th e p olitical o nes. Mo bilization tech nologies ar e 
the techniques of forcing the support of political decis ion 
with t he h elp of  g reat a mount of  popu lation. T hey are 
divided into: 

• rational (soft, based on the conviction and hard, based 
on compelling); 

• ir rational ( the reference to  the authority, the majority 
view, manipulation etc.) [1, s. 94]. 

A group of current politicians are creating a n umber of 
manipulative mobilization t echniques to u se i n t heir 
political activ ities. I t is  n ecessary to  understand that t he 
manipulative mobilization t echniques are th e set of 
methods an d means of  t he manipulative i nfluence, t hat 

aims to en courage people to  pre-defined algorithm action 
or to solve a specific tasks. 

The scien tists id entify t wo main t ypes o f p olitical 
manipulation: the manipulation of  consciousness and the 
manipulation o f proces ses [2, s . 98]. T he manipulating 
processes h ave a widespread com mon meaning in 
political science. I t’s “the administrative resources”, “the 
usage of official position for their own benefit”, etc. 

The p olitical mobilization is  interpreted as forcing t he 
support of  various political a ction with the help of  great 
number of  popu lation. T he mobilization i nvolves a high 
level o f mass p articipation in  p olitics, t heir p olitical 
engagement. The means and the technologies of political 
engagement are di vided into s oft (th e as surance t hat it  
will b e f ocused o n th e citize ns g oals an d in terests) an d 
hard (the compulsory, that envisage the masses attraction 
to political participation, without a co nsideration o f their 
views and opinions) [1, s. 99].  

Most W estern sch olars determine t he p olitical 
mobilization a s t he activ ity th at i s th e r esult o f t he 
political lead ers in fluence or th e o rganizations a nd 
individuals that are based on the suppression or distortion 
of free and rational political choices of its individuals [3]. 

Therefore, th is au thoritarian mobilization i s con trasted 
to au tonomous p articipation as a r esult o f r ational sel f-
determination o f i ndividuals, n ot d ue to  a ny ex ternal 
factors. 

To m obilize t he e lectorate te chnology the res earchers, 
particularly O. Boyko, include the following techniques: 

• “sensing / soil p reparation”, which e stablishes th e 
circumstances /  s ituations t hat facilitate t he manipulative 
steps:  

a) a det ailed di scussion i n t he media of  pos sible 
scenarios after the political or administrative decision (the 
reaction to  p olitical f orces ca used b y it s r eshuffle i n t he 
government, etc.),  

b) the supply to  the negative publicity forced to  report 
more n egative an d in accurate in formation th at is  
contradicted at the last moment,  

c) “ trial balloon ” – th e prelim inary / reh earsal bef ore 
the i ntroduction o f t he b asic p olitical actio n, so mething 
similar to the bulk, in order to check the possible reaction 
of the masses to it; 

• “the entourage creation”, which consists in organizing 
and cr eating i n p ractice a co mplex o f r elated co nditions 
that intentionally and predictably lead to decision-making 
(hanging o n tr ees th e tap es with p arty co lors, r ewarding 
people with t heir certi ficates, co mmemorative medals, 
souvenirs of a political leader, th e support of a can didate 
actions with t he h elp o f a uthoritative scientists, f amous 
writers and musicians, etc.); 

• “The telephone penetration”, involving the simulation 
of a telep hone survey tea m c andidate for a p osition, that 
aims to:  

a) inform voters about “the correct” candidate, and f ix 
them i n t he memory hi s l ast name ( that must r epeat 
several times) the and positive image (the questionnaire is 
formed with th e ai m to em phasize on  th e attracti ve 
features of the candidate); 

• “the relay withdrawal”, the matter of that is to:  

http://hss.ukrscience.org  

Lviv Polytechnic National University Institutional Repository http://ena.lp.edu.ua



“HUMANITIES & SOCIAL SCIENCES 2013” (HSS-2013), 21–23 NOVEMBER 2013, LVIV, UKRAINE 27 

a) en hance t he eff ect of  t he election  ca mpaign of  
candidate manipulator i n t he way o f co mparing it  to  t he 
media with t he s ame unsuccessful action  o f it s 
competitor;  

b) th e focusing o n p ublic t he u nsuccessful co mpetitor 
actions;  

c) the usage of another resource popularity; 
• “the scam”, which are widely publicized by the game 

(the betting, the lotteries, the quizzes, etc.) it is envisaged:  
a) th e dis traction f rom t he real v oter's c hoice of  a 

candidates, enticing his ability to win a prize or monetary 
reward in exchange for a certain vote;  

b) in  th e cou rse of  t he game with t he h elp of 
sociologists, media, t he r umors c onstantly hinting voters 
about who will “really” win – this is the organizer of the 
event; 

• “the colliding of interests”, the matter of that is to  
a) create a conditions / situations in which a competitor 

has to r esort to  words /  actio ns th at si gnificantly 
contradict b y th e ideals, a spirations, d ispositions o f 
voters,  

b) a c onstant r eminding to  a p ublic th e in felicitous 
remarks and actions of a candidate - competitor; 

• “the i mmediate r esults”, th at is to  id entify a nd to  
support a pu blic v ote m otif that i s ass ociated with t he 
desire of  v oters to receiv e a res ult from t he winning 
candidate immediately after the elections; 

• “ t he c hoice”: the co nstructing o f arti ficial situations 
in which i s i mplemented this o ption will, i n which t he 
outcome of the vote is predetermined; 

• “the struggle against the common enemy”, that is  
a) lab eling “enemy” in a p olitical lead er o r p olitical 

party rival;  
b) an  ar tificial f abrication o f mythological i mage o f 

“the enemy”,  
c) the need for whipping up the tension slogans against 

“the enemy” in order to enhance the motive of voting for 
the can didate who def ends t he co mmon i nterests f rom 
enemy attacks. There are t ypical statements that illustrate 
this tec hnique: “Who is n ot with u s -  a gainst u s”, “ The 
enemy of my enemy - my friend”, “We will win them”; 

• “the in efficient ex periment” th at e nvisages th e 
artificially cr eating a s ituation o f d istrust i n t he r uling 
authority by focusing on the fact that the reforms that are 
undertaken b y t he government, i s “o nly” a n u nfortunate, 
inefficient e xperimentation of  a  s ociety t hat should be  
stopped in the way of changing the ruling elite; 

• “the unnecessary change”, that is to form the majority 
of vo ters thoughts /  feelings that the changes which they 
expect after the election the ruling elite power has already 
started it [4, s. 184-186]. 

Conclusion 
The use of mobilization technologies, in particular, the 

manipulative authoritarian nature of electoral practices  of 
Ukraine co nfirms t he prev alence of  e motional do minant 
electoral ch oice of  voters. I n t his ca se, we should tal k 
about th e n ecessity to  r educe su ch a uthoritarian 
mobilization to reproach es competitive m obilization of 
values b ased o n a  tr adition t hat d ates b ack to  clas sical 
liberal theory of democracy. According to D. Goncharov, 
within t his tr adition a s t he most esse ntial co mponent o f 
democratic politics is considered autonomous and rational 
individual, p olitical p articipation which i s d etermined 
only b y it s n atural ab ility to ad equately use th eir o wn 
mind. The status of authoritarian political mobilization is  
characterized as unambiguously negative [3]. 

These tech niques a nd t actics of  a uthoritarian 
mobilization i n t he el ectoral proces s us ually does  not 
coincide with the existing regulations, including the legal 
framework, leading to  a sit uation where citizens are able 
to m ake i nformed ch oices. Therefore, th e pros pective 
studies are real i mplementation i n U krainian electoral  
practice model of  ratio nal choice an d the formation o f a  
“problem mobilized” i ndividual who i s bas ed on  a  
personal i nterests, uses v ote for t heir o wn pu rposes, bu t 
the primary role in supporting citizens plays not his party 
affiliation b ut th e f ocusing o n so lving the sp ecific 
political objectives. 
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