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Social responsibility develops in the enterprises,
organizations or individual’s voluntary response for
society social problems. This responsibility takes the form
of charity, philanthropy, sponsorship or other assistance
to society. No less important components of social
responsibility is responsibility of companies to their
customers and employees.

While realizing their goals, enterprises no longer
take into account the consumer demand characteristics or
its absence. Increasingly, companies are introducing
active methods of "imposing" their products. Such
methods are based on creating demand through aggressive
advertising or other promotion means. Demand for
products formation is one of the main neo marketing
tasks, which is one of the newest marketing types, based
on the psycho-emotional methods of impact on human
subconscious usage purposing to encourage her to
purchase products.

Special neo marketing methods feature is that at
their application consumers do not know that they are
under their influence. Often, this realising does not occur
even after an unplanned impulsive purchase.

Foreign experience of obsessive advertisement
transfer can not be considered ethical in domestic
economic conditions, particularly considering the great
differences in the wages levels in Ukraine and abroad.
Establishing and maintaining low costs for salaries and
social guarantees, which are justified only by
unemployment high level is still one of the manifestations
and consequences of unethical business conduct.

Enterprises social responsibility is closely linked
with the ethical behaviour conception, the formation of
which in its turn is carried out under the current moral
standards, values and rules of behaviour in society
influence.

Social responsibility can be considered as a
positive result in ethical business behaviour compliance
that is favourable for reaction arising on the society
problems. The authorities should create conditions and
show social responsibility examples because, in addition
to internal social responsibility factors there are also
external.
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Y cmammi euceéimneno ocmoeni acnexmu peanizauii
maxux CK1a0osux couianvHoi gionogioanvnocmi
GIMYUBHAHUX NIOnpuemcme, AK 6iOnogioanvHicmy nepeo
cnoxcusauamu i npayienuxamu. /locniosnceno moxcnugocmi
3aCMOCYBAHHA ~ HEOMAPKEMUHZY Y  63AEMO36 A3KAX
«NIONPUEMCINEO-CROHCUBAY. Iionamo nUMaHHA
Heemu4ocmi GUKOPUCHMAHHA MemoOi6 HeOMAPKeMmuHzy 6
CYUACHUX GIMYUSHAHUX Peaiax.

KuiouoBi cJjioBa — colfiajibHa BiAMOBIAaIbHICT, €THYHA
TOBE/liHKAa, HEOMApKETHHI, IICHXOEMOLIHHI METOAM BIUIUBY,
IOBE I HKa CIIO)KHBAYa, B3a€MO3B’ 30K «CYCTIiIBCTBO-
T ATIPUEMCTBOY.

l. BcTtyn

ComnianbHa  BIANOBIJAJBHICTH  MPOSIBISETHCS Y
JIOOpOBLIBHIN peaknii MiANpUEMCTB, opraHizamiii abo
OKpeMHX 0ci0 Ha coliaabHi IpoOJIeMHU CyCIiIbcTBaA. Taka
BiJMOBiNANBHICT, ~ Habupae  QopMm  OxaroailHOCTI,
MEIICHATCTBA, CIIOHCOpCTBAa a00 IHIIOI  JTOMOMOTHU
couiymy. He MeHII Ba)XJTUBUMHU CKJIaJIOBUMH COLJIbHOT
BIIMOBITAJILHOCTI € BIAMOBIAAMBHICTS  IiAMPUEMCTBA
Iepel CBOIMH CIIOXKMBAYAMHU 1 MPaIliBHUKAMHU.

[Ipore, ocTaHHIM YacoM y BITYM3HSHHUX peajisix M
CKJIaJIOBHM COIIiaJIbHOI BiAMOBINAILHOCTI HE NPUALISIOTH
HalexxHoI yBaru. Lle BUKIIMKaHO, Iepi 3a Bce, CYTTEBUMHU
3MiHaMH{, HE TUTBKM Y TIOIJIIaX Ha OKpeMi acHeKTd
YIPaBIiHHSA TOCHOJAPCHKOI0 MisUTBHICTIO MiANPHEMCTBA,
ale W Ha IUJIbOBY CHPSMOBAHICTh 1€l JiSUTBHOCTI
3arayioM. ExOoHOMIYHI I, sKi  3aBXod  Oynd
MPIOPUTETHUMH JUIsl YCIX 0€3 BUHATKY ITiIIPHEMCTB,
MPAKTUYHO TIOBHICTIO BHUTICHHMBIIM COIUiJbHI  IIiJIi,
3a3HAJU 3XHAYHMX 3MiH. TakuM YMHOM, KJIacH4HA IiIb
TOCIIOAAPCHKOT MisTTBHOCTI MiIIPUEMCTBA — MAKCHUMi3aIlis
npuOyTKy 32  yMOBH  MiHIMi3amii  BHTpaT —
TpaHc(hopMyBagachk y CydacHy — MaKCHUMIi3allis PUOYTKY
Oy/Ib-SKOF0 MIHOO (HE 3Ba)KAIOYH Hi Ha 10 1 Hi Ha KOT0).

[I. CouianbHa BignoBiAanNbHICTb i
HEOMapPKETUHT

PeamizoByroun cBOI 1, MiANPHEMCTBA BXKE HE
3B&XAIOTh Ha XapaKTEPHCTHUKHU IIONHUTY CIIOKHBAYiB 200
Horo BiACYTHICTb. Bce wacrtimie BOHU BIAIOTHCA JIO
aKTHBHOI'O 3aCTOCYBAaHHSI METO/IIB «HaB’sI3yBaHHS» CBOET
nponykuii. Taki MeToan 0a3yrOThCsl HA CTBOPEHHI MOMUTY
yepe3  arpecMBHy  pekiamy abo  iHOmI  3aco0u
cTUMYITtoBaHH: 30yTy. KpiM mporo, popma 3acrocyBaHHs
3ac00iB CTUMYIIOBaHHS 30yTy 3MIHHJIAChH 13 JIOSIIBHOT'O
HaBIIOBaHHS JI0 arpecMBHOrO MEpeKOHaHHS a0o HaBiTh
3MYLIYBaHHS  CIIOXKHMBa4iB KYIIUTH HOPOAYKIIIO 3a
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JIOTIOMOT'OF0 BUKOPHUCTAHHSI TIPUHOMIB BIUTUBY HE TiIbKH
Ha CBIJOMICTH, ajleé ¥ Ha MACBiAOMICTL JrOmAMHH. ITix
€0 TAaKUX NPUHOMIB CIIOKMBA4 HE 3aAyMYEThCS, YU
noTpibHa fiomy npoxykuist. [Ipo 11e, HaBiTh, MOBa He Hie.
[epen HUM CTaBJIATH IHIIUKA BUOIpP: B IKOMY 00Cs31, SIKOT
Momudikalii, KoM i e caMe BiH MOBUHEH i1 mpuadatu. Y
pe3yNbTaTi CHOXKHUBA4 OTPUMYE aOCONIOTHO HENOTPiOHY
HOMY MPOAYKILiIO (ab0 y 3HAYHO OUIBIIOMY 00CS3i, HiXk
1ie oMy MOTPiOHO).

@dopMyBaHHS IOMUTY Ha MPOAYKLIID — OJHE 3
OCHOBHUX 3aBJlaHb HEOMAapKETHHTY, SKHHA € OJHUM i3
HOBITHIX BHIIB MapKeTHHTy, IO 0a3yeThbCs Ha
3aCTOCYBaHHI MCHXOEMOLIWHMX METOIB BJIMBY Ha
MiJCBIIOMICTh  JIFOMUHM 3 METOK CHOHYKAaHHA il
3MIACHUTH  TOKYNKYy  npoxykuii.  Takuii  BIUIMB
JIOCSITAETBCS 32 JOIIOMOTOI0  MY3MYHOTO  CIIPOBOAY
MIOKYIIKH, Bizyarizamii OaxaHb CHOXKMBaya,
CTHMYJIIOBaHHS BHHUKHEHHS ITIO3UTUBHHUX acomialii,
BMIJIOTO YCYHEHHSI 3alepedeHb CI0KUBayda TOIIO.

Oco0JMBICTIO METO/IIB HEOMAPKETUHTY € Te, L0 IpH
iX 3aCTOCYBaHHI CIIOKMBaui HE 3HAIOTh, IO 3HAXOAATHCS
mijg iX BIMBOM. YacTo YCBIZOMIJIGHHS IThbOI'O HE
BIIOYBA€THCA HABIThH IICHIA 3MIMCHEHHS HE3aIUTAHOBAHOL
IMITYJIL.CBHOI TIOKYTIKH.

Y cydacHMX yMOBax IIONIMPEHHS Ha0yjla TaKOX
NPaKTHKa CIIOHYKaHHS [0 3IiHCHEHHS MOKYINKH 3a
3HW)KEHOIO IIHOI0 Ha MPOJYKIII0 HEHAJIeXHOI SIKOCTI, 3
HeOe3MeYHUMH CKJIAJHUKaMH a00 TeHHOMOIU(iIKOBaHOI
MPOAYKIii, SIKa NMPUHOCHTH INKOIY 3J0POB’I0 JIFOIUHH,
SIKOCTI JKUTTS UM CIIPUsiE BUHUKHEHHIO THITUX COIiajIbHUX
Ta eKoyoriyHux npobiieM. CHoxuBadi, KyIMylO4Yd TaKy
MIPOAYKILIIO, PO3MIHIOIOTh TAaKUHM XiJ SAK aKIiiHuil ado
PEKJIaMHUI 1 HE MiJ03PIOI0Th, IO iX 0OMaHIOOTh. Taka

CUTyaIliI €  HACHiJAKOM  HECTUYHOI  TOBEIIHKU
ITi IIPUEMCTBR.

MoxiuBuil iHIIME BapiaHT: CHOXUBA4Y, KYIMYIOUH
«HaB’s3aHY» HOMY TPOAYKIIIO 3a HEBUIIPABIAHO

3aBHIICHOI0 I[iHOIO, INe ¥ caM omiadye mnpouec il
«HaB’sA3yBaHHA» (TOOTO 3aCTOCYBAaHHS HOBITHIX METOIIB
cTUMYIIOBaHHs 30yTy). I Bce 6 HiYoro, Skuio 0 He Te, Mo
HAa CBHOTOJHINIHIA JICHb B HaINi JepxkaBi, e
cepeTHbOMICSYHU JTOX11 TPOMaisiH CTAaHOBUTH 1528 TpH.
(3rigHO MaHuX JlepaBHOI CIIy)KOM CTaTHCTHKH YKpaiHu),
HACEJICHHS, BUTPAYalOYy KOIITA HA TaKi OT MAaHIMTyJISIii
i3 cBijoMicTio, cTae mie OimHimmM. baraTi rpomansHu B
VYkpaini cradoBiats 0,5-0,7 % 3arajgpHOI KiJIBKOCTI
yKpaiHuiB, a omusbko 35 % rpomansas (Onu3bko 15 mitH.
0ci0) XKHMBYTh 3a MEXer OimHOCTI (3 HMX Onm3bko 11,5
MJIH. TICHCiOHepiB, 2,5 MiH. 0e3po0iTHHX, | MIIH.
cryzmenrtiB). Iumi 26-30 % rpoMaisH mpaiiorOTh Yy
JIep’KAaBHOMY CEKTOpi, Jie¢ CepemHs 3apo0iTHA IulaTa
CTaHOBUTH Onu3bKo 1,5 THC. TpH., a 25 % rpoMaasH y
HEJICP)KaBHOMY CEKTOpi, CepeHs 3apo0iTHA IIaTa SKHX €
HeHabarato BUILIOK, HDK Yy momepeaHix. Sk Oaummo,
MEPEeHECEHHSI  3aKOPAOHHOI'O  JIOCBIYy  HaB’sS3JUBOI
peKiiaMH He MOXKHa BBa)KaTH E€TUYHMM Yy BiTUYU3HSIHUX
€KOHOMIYHUX yMOBaX, OCOOJIHMBO, 3Ba)KarOUM Ha Baromy
PI3HHUIIO y PIBHAX 3apo0iTHOI IUiaTh B YKpaiHi Ta
3aKOpPIOHOM (cepemHs 3apoliTHa IUlaTa y KpaiHax

3axigHOi €BponM CTaHOBHTH 3 THC. AonapiB, mo y 15
pasiB Oinble, HiXk B YKpaiHi).

BcranoBieHHs 1 miATpUMaHHS HU3BKOTO PiBHSI BUTPAT
Ha 3apoOiTHY IUIaTy NpaliBHUKAM Ta 3a0e3leueHHs
COLlaJIbHUX TapaHTid, 10 BUIIpPaBJaHE TUILKA BUCOKHM
piBHEM 0e3pO0ITTs, € Ile OXHUM i3 TPOSBIB Ta HACIIAKIB
HEEeTUYHOI TTOBEIHKH I AIPUEMCTB.

[1l. CouianbHa BiaNoBiAanNbHICTb
i eTUYHa noseaiHka

ComniaibHa  BiMOBIJAJBHICT  MIANIPUEMCTB  TiCHO
MOB’s3aHa 3 TMOHATTSM E€TUYHOI MOBEAIHKH, (popMyBaHHs
SIKOi, B CBOIO YEPry 3MIHCHIOETHCS MiJ BIUIMBOM [HFOYHX
MOpPaIBHUX HOPM, LIHHOCTEH 1 MpaBWI MOBEIIHKU Yy CYC-
minbcTBl. TakuM YMHOM, OTPUMYEMO 3aMKHYTE KOJIE IpHU-
YHHHO-HACITIIKOBHX 3aJIKHOCTEN «CYCIUILCTBO — €TUYHA
MOBEJ[IHKA — CYCITiIbHA BiIIOBI AIBHICTE (pHC. 1).
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Puc. 1. B3aeM00OyMOBIIEHICTh €TUYHOI ITOBEIIHKH
1 coriaibHOI BiANOBI aILHOCTI

CoriasibHa  BIJIIOBIAJIGHICTD  CIIPUSIE  PO3BUTKY MiJ-
TIPHEMCTBA, 1 HABMNAK{, YHUKHEHHS COLUAIBHOI Bi/IO-
BIZJAJIGHOCTI 3HIDKYE MOMXJIMBOCTI JOCATTH YCIIXy. 3TiJHO
3aKOHY BiJIIOBIAIBHOCTI: SIKIIO HE BUKOPUCTOBYEI HASIBHY
BIady Tak, MO0 Tebe CYCHUIbCTBO BBAaXAJIO BIAIO-
BiZ[aJIbHUM, MA€ENT TCH/CHIIFO BTPATUTH IO BIIATy. 3 OTJIAILY
Ha 1le, 3aCTOCYBaHHs IIPUHIMINB HEOMapKETUHTy Ha
CyJacHOMY €Talli PO3BUTKY EKOHOMIYHHMX BIJHOCHH B
VYkpalHi HEeMO)KHAa BBa)KaTH BiIOBITATEHAM, OCKUIBKH II€
CyIIepeUUTh IHTepecaM CIIOKUBAYIB.

BucHoBOK

ColianbHy BIiIMOBITAIBHICTh MOKHA BBa)KATH I103H-
THBHMM PE3YJIBTATOM JOTPMMAHHS Ha IANPUEMCTBI HOPM
€TMYHOI MOBEIHKH, CIIPHSATIMBUX JUT BAHUKHEHHS peaKiiii
MIpUeMCTBa Ha TpoOieMu cycrninberBa. Ha cboromi
OCHOBHOIO TAaKOK TPOOJIEMOI0 € 3YOO)KIHHS HACEICHHS,
BUKJTUKaHEe 0€3pO0ITTsIM, BU3LKMM PIBHEM 3apOOITHUX IDIAT
1 BHCOKMM pIBHEM I[iH Ha MPOAYKINIIO MAacoBOIO CIO-
JKUBAaHHA. B TaKMX yMOBax 3aCTOCYBAHHS INiIPUEMCTBAMHU
HEOMAPKETUHIY € HEETHYHHMM 1 CYIEPEUUTh HPHUHIIUAIAM
peatizariii corliagbHOI BiITOBITATLHOCTI.
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