appropriate for quality estimation (For example, a factory that produces required goods can also emit pollution
that will cause diseases, environmental destruction’ et ceterA and market oriented activE evaluation, where the
competencies( both organizationaal nd individual) are the main criteriono f competitivea dvantageo n the
market, what is particularly important in the financial and insurance companies (In these organizations the
product is virtual * insurance copany pays an indemnity — future uncertain situation, on the contrary, the client
has obligation to pay premium. This is why competencies of the frst contact employee are such important as a
determinant of being trusted and, as a consgquence determine the organizational effectiveness)l.t is also
importantt 0 mentiona boutt alents,u nderstoodto day as highestl evel competency persons' This kind of
individuals are the source of innovations and creativity. Using the M. Kopernik,s theory of money damage it has
been found the similarities within modern organizations _ probably as the first in Poland. As mentioned above,
the talents are very frequently, if recruited properly, the main factor of organizationald evelopment8-7 t hey
should be the subject of panicular concern of managementl. nsteado f that, they are usually the subject of
destruction'8 for other employees.the members of organization. In our study it is shown the path of talent
progress in the context of relationship marketing — and its future perspectivesa nd,a s a consequence- the
suggestionsfo r humanr gsourcem anagers.

JANOWSKI A.M.
Wyzsza szkota kadr menedzerskich w koninie

THE CORPORATE SOCIAL RESPONSIBILITY = POLISH MARIGTING
© A.M. Janowski, 2012
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In the contexto f world political and economicalp osition,i t seemst o be one of humankind'sg reatestc
hallengest his centuryw ill be to provide sustainablej,u st and balancedd evelopmentT. he expectationso f cur.
rent and future generations oannot be met unless there is respect for natural systems and intemational
regulations protecting both social and environmental values. In this matter, it is increasingly recognized that the
role of the businesss ectori s crucial.A s a part of society,i t is in business'i nterest o contributet o addressing
common problems. Strategically speaking, business can only flourish when the communities and ecosystems in
which they operate are healthy. There is growing recognition of the significant ¢ffect the activities of the private
sector have — on employees, customers,c ommunities't he environment,c ompetitors,b usinessp artnersoin
vestorsos hareholders, governments and others. It is also becoming increasingly clear that firms can contribute
to their own wealth and to overall societal wealth by considering the effect they have on the world at large when
making decisions. Business opinion polls and corporateb ehavior both show increased| evels of understandingo
f the link betweenr esponsibleb usingssa nd goodb usiness.A Iso, investorsa nd financialm arketsa re beginningt
0 see that CSR activities that integrate broader societal concgrns into business stratery and performance are
evidence of good management. In addition to building trust with the communE and giving firms an edge in
atfracting good customers and employees, acting responsibly towards workers and others in society can help
build value for firms and their shareholders.

Therefore, this article it is an attempt of connection the results of a temporary state of corporate
social responsibile knowledges cierrtifica chievementsin the contexto f marketo rientedo rganizationapl
racticei n Poland. The main aim of this paperi s to indicatet he discord betweens cientificu nderstandingo f
the CSR and the institutional one. There is in the article, the history of the CSR conception and its future
perspectives according to the conclusions for polish marketing development.

Concluding the interpretationsm entioneda bove * it seemst o be authorizedt o assumet hat, in the
context of prospective research and studying, in the temporary business environment, the most appropriate
definition of CSR is the wide one that includes, in its scope the regulations describing both responsibilE
areas and other activE function of an organaation. Therefore the CSR idea is to follow CGI rules and also
propublic bono activity such as philanthropy,s ponsoringop atronagea nd other kinds of social orientede
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mprises. It also meanst o taker esponsibilE for businesso perationc onsequencesw, hich violate formal and
moral rights of involved parties. Under this understandinga, n organizationc an operateo nly in areas,w
hich are not socially harmful. Simultaneously, a ccentst he creativer ole of businessi n the conrmonw
ealth.l n thatw ay it is underlinedt he practical dimensiono f corporates ocial responsibiliE' becauses hows a
need for organizationalh armonizing both internal and enernal benefits during undertakingd ecisions' Done
properly, stakeholdere ngagementis an excellent way for a business to tell its story and explain its goals
and plans, while also affording the firm an opportunityt o learn abouts takeholdersv' iews and incorporatet
hesei nto businessp lanning.Y et, there is no single perfect approach.

SACIHCBKA A.L, IEMKIB H.I.
Hanionansawuii yniBepcutet “JIbBiBChbKa mosiTexHika”

MAPKETHUHI'OBI 1 JIOI'ICTUYHI PILIEHHS Y TEPIOJ
PE®OPMYBAHHS MEJUYHOI I'AJTIY3I YKPAITHU

© A.l Acincvka, H.1. [lemxkie, 2012

B cyyacHux yMmoBax coOIialibHO-€KOHOMIYHOT JiSUTBHOCTI aKTyallbHOIO TocTae motpeda pedopmy-
BaHHSA MEIUYHOI rayiy3i YKpaiHu, IO IOB’S3aHO 3 YMHHUKAMHU. HeJA0(iIHAHCYBaHHS, HEIOCTATHICTIO
KaJpoOBOTO 3a0e3ICUeHHs, HeCTadl MEJAWYHOTO OOJIaJHAHHS Ta HAJEKHOI SIKOCTI HAJaHHS MEIUYHUX
nociyr. OXopoHa 37I0poB’sl, SIK COIiaJbHO-€KOHOMIUHA CTPYKTYpa SBISiE COOOI0 crieludiuyHy cucTemy o
3aJI0BOJICHHIO Ta BU3HAYEHHIO MOTPeOU Ioel y MeaquuHNX mociyrax. CrucreMa OXOpPOHH 3JI0pOB’Sl — 11e
CYKYITHICTh OpraHi3ailiid, IHCTUTYTIB 1 PECypcCiB, METOI SKOI € 3MIIIHEeHHS, MiATPUMKA Ta BiTHOBJICHHS
310poB’sl HaceneHHsA. OCHOBHMMH LUISIMU L€l CUCTEMH € HaJaHHS MEAWYHOI JOMOMOTH BiATIOBIIHO IO
notpe6 JroaeH, mo 0e3nocepeHbO 3aIeKUTh Bif i €peKTUBHOTO yIpaBIIiHHS.

OcHoBOIO 11010 pedopMyBaHHS ramxy3i OXOpPOHM 340poB’st Ykpainu € mianucanuil IIpesumeHTom
3akoH Ykpainum Ne 5081-VI “IIpo ekcTpeHy MeauuHy AOHOMOTY”, y SIKOMY 3aJ€KJIapoBaHO, IO Ha
“Tepuropii YKpaiHu KOXeH rpoMalIsHiH YKpaiHu Ta Oyab-siKa iHI oco0a MaloTh MPaBO Ha OE30ILIATHY,
JIOCTYIIHY, CBOEYACHY Ta SIKICHYy eKCTpeHy Memudny gomomory” [1]. V nmanomy 3akoHi mepembadeHO
TaKOK, LICHTPANi3alLilo yIpaBliHH:I eKCTPEHOI MEIUYHOI JOMOMOTH y perioHax, M0 J03BOJIUTH IIOCTYIIOBO
PO3B’sA3aTH MPOOIEMyY HaJaHHS IBUAKOI TOTIOMOTHY MaLli€HTaM.

VY mepion pedopMyBaHHS MEIUYHOI raqy3i akTyaJbHOCTI HaOyBalOTh MapKETHHIOBI Ta JOTiCTHYHI
pIllIeHHs, OCHOBHUMU 3aBIAaHHSMH SIKUX € aJarnTallis 0 moTped OXOPOHHU 30POB’Sl METOJIIB OpraHizamii i
KEepYBaHHS MAapKETHHIOM. Y IIMPOKOMY pO3YMiHHI Oprasisamis MapKEeTHHTY, 30KpeMa MEIMYHOTO,
noJsirae B nepeOyayBaHHi 1 MoOyJOBI BU3HAYEHOI CTPYKTYPHOI CHCTEMHM CIIiBBIAHOIIECHb €IEMEHTIB, IO
XapaKTepU3yIOTh BIIHOCHHH JiKaps i marieHTa Ta MO>KIMBOCTSMH KepyBaHHS TaKOi CUCTEMHU.

OCHOBHMMH 3aBAaHHSIMH MapKETHHIOBOI CHCTEMH 3 HaJaHHS MEIWYHUX HOCIYr € BU3HAYCHHA i1
CTPYKTYpH Ta B3a€MO3B’SI3KIB OKpeMHX 11 eneMeHTiB. 30Kpema, Cy0’eKTamMH €. MalieHT 1 Jikap, a
00’€KTaMH BUCTYIAIOTh. MEAWYHI MOCIYTH abo MpouenypH, Meauko-npodeciiina abo AiarHOCTUYHA TPy,
BUIAJ0K MEAUYHOTO 0OCIyroByBaHHs (aMOyJIaTOpHO-NONIKTiHIYHMA a0 rocmiTanbHui) Tomo. o
OCHOBHHUX XapaKTEPUCTUK CYO’ €KTIB MapKETHHIOBOi CUCTEMH MEIMYHOI JOTOMOTH BiTHOCSTHCA: AiarHO3
(ctan) marieHTa, HEOOXimHICT HaZaHHS MEIUYHOI Tporexypu (MOMUT), MEAWYHI peKOMEHIamii
(mpomo3wuitii), kBamidikaris MEINIHOTO MEPCOHANTY, PE3yJIbTaT MEAMYHOI TOMOMOTH Ta 1 eEeKTHBHICTS.
OyHKIIOHATLHO-JIOTIYHY 3aJIeKHICTh y JaHid CHCTeMi CKJIaJa0Th CTPYKTYpHI B3a€MO3B’SI3KH JIiKaps,
naimieHTa 1 HaJaHe MeJIuYHe oOCIyroByBaHHsS. Hampukinan, y BUMAIKy MOJIKIIHIYHOTO OOCIyrOBYBaHHS
BPIBHOB)XYETHCS BIJNOBIIHUI IOMUT MAIi€HTA 1 JIIKAPChKa JTISJIBHICTH MO 3aJI0BOJICHHIO I[LOTO ITOIHTY.
Takuii B3a€MO3B’SI30K OCHOBHHUX €JIEMEHTIB 1 PO3KPHUBAE CYTHICTh CTPYKTYPHO-JIOTIYHOTO Ta (PYHKIIIO-
HAJILHOTO 00’ €THAaHHS MapKETHHI'OBOI CUCTEMH 3 HAJaHHS MEAMYHHX TTOCIYT.
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